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Y cmammi po3a/1siHymo 0co6/1uB0CMI PO3BUMKY
Yughposo2o MapkemuHay y Cy4yaCHUX yMoBsax.
BusHayeHo srus iHHosayili Ha didxumaniza-
yiro MapkemuHzy ma po3pobsieHHs1 BIOnosio-
HUX [HCMpYMeHmIs y sipmyasibHoMy cepedo-
Buwji. OKpec/ieHO OCHOBHI MPEHOU y cmakax
croxusadis Wo00 KOHMeHMY, WO BUK/IUKAE
HeobXIOHICMb CMBOPEHHSI Ma PO3MILEHHST Ha
Beb6-pecypcax kKommaHili 8ideo- ma epaghiyHux
Mamepiasis, 06MexXyroHu mekcmosy iHghopma-
Yito HeBe/lUKUM 06CsicOM. BU3HA4YeHO OCHOBHI
IHCMpyMeHmu yughposo20 MapkemuHay, siki €
eghekmusHUMU 3acobamu 07151 Mo6yAoBU KOMY-
Hikayiti M KoMnaHisMu ma iX yisib08or ayou-
mopieto. Po3KpUMO 0CHOBHI pucu ma crieyucbiky
BUKOPUCMAHHST KOXHO20 3 IHCMpyMeHmig y
Mexax peasizayii KOMIM/IeKCHOI MapkKemuH20801
cmpamegzii. HasedeHo Oesiki npospamHi fpo-
AyKmu, WO BUKOPUCMBYOMLCS 07151 NOCUNEHHS
eghekmuBHOCMI 3aCcmoCyBaHHs1 IHCMpPyMeHmMIB
yughposoeo MapkemuHzy. HasedeHo saHo-
waghm couiasibHUX Media, Wo 0ae MoX/IUBICMb
fepcoHasiizysamu KoHmeHm, sikuli opieHmosa-
Hul Ha KOHKpemHi 2pynu NomeHUitiHUX KaieHmis
ma rompebye po3MILEHHST y Yi/IbOBUX COYjasb-
HUX Mepexax.

KniouoBi cnoBa: yughposuli  MapkemuHe,
IHCMpyMeHmu, IHmepHem, KomyHikayji, yieo8a
aydumopisi, Be6-pecypcu.

B cmambe paccMompeHbl 0CO6eHHOCMU pas-
BUMUST YuhpoBO20 MapKemuHaa B COBPEMEH-

HbIX ycnosusix. OnpedeneHo B/UsiHUE UHHO-
Bayull Ha oudxumanusayuro mMapkemuHaa U
paspabomky COOmMBemcmsyruux UHCMpy-
MeHmMoB8 8 BUpmyasibHoll cpede. OnpedesieHb!
OCHOBHbIe MpeHAbl BO BKycax nompebumesneli
OMHOCUME/IbHO KOHMEHMa, Ymo Bbi3bliBaem
Heobxo0uMocmb C030aHUst U pasMelyjeHus Ha
Beb-pecypcax komnaHuli BUOeO- U epacpuye-
CKUX Mamepuasios, 02paHu4usasi meKcmosyo
UHhopmayuto HebosibwuM obbemom. Orpe-
0e/leHbl OCHOBHblE UHCMPYMeHMb!  Yughpo-
BO20 MapkKemuH2a, Komopble BbiCmynawm
B Kayecmse aghghekmusHbIX cpedcms 075
OCMPOEHUsT KOMMYHUKayul Mexdy KOMMaHu-
AMU U ux yenesoli aydumopuell. Packpbimal
OCHOBHblE Yepmbl U creyugbuka Ucrosb30-
BaHUSI K&X0020 U3 UHCMPYMEHMO8 B8 pamKax
peasuzayuu KoMr/aeKkcHol MapkemuH2080U
cmpameauu.  [IpuBedeHbl  npo2paMMHbie
MpodyKmbIl, Komopble ucno/b3ytomesi 0715
ycuneHusi  aghghekmusHOCMU  MPUMEHeHUSs!
UHCMpPYMEeHMOoB8  Yughposo2o  MapKemuHaa.
lpedcmasneH  naHowagpm  coyuasibHbIX
Meoua, Ymo daem BO3MOXHOCMb MePCOHa/IU-
3uposamb KOHMEHM, OPUEHMUPOBaHHbIU Ha
KOHKpemHble 2pyrnibl MOMeHYuasIbHbIX Ku-
eHmos, Komopbili mpebyem pasmeweHusi 8
yenesbix coyuasibHbIX cemsix.

KnioueBble cnosa: yughposol MapkemuHe,
UHCMpPYMeHMbI, VIHmepHem, KOMMYHUKayuu,
yenesas ayoumopusi, 8e6-pecypcsl.

The features of development of digital marketing in modern conditions are considered in the article. The influence of innovations on the digitization of mar-
keting and development of appropriate tools in the virtual environment is determined. The main trends in consumer tastes regarding content are outlined,
which necessitates the creation and placement of video and graphic material companies’ web resources, limiting textual information to a small amount. The
basic digital marketing tools that act as effective tools for building communication between companies and their target audience are identified. The basic
features and specifics of the use of each of the tools in the framework of the complex marketing strategy are revealed. Some software products that are
used to enhance the effectiveness of digital marketing tools are presented. Search engine optimization (SEQO) is an effective means of securing high position
of company web resources (Top 5, Top 10) in search engines. Content marketing plays an important role on the Internet, since the vast majority of users
search for some entertainment for the purpose of finding the best product or service, in solving work issues, in learning, etc. Email Marketing lets company
communicates with potential customers by sending them emails. Social media marketing (SMM) is very important in today’s context as a large number of
users use social media. A social media landscape is presented that allows company to personalize content that is targeted at specific groups of potential
customers and requires placement on targeted social networks. Online advertising acts as an effective tool for reaching company target audience through
the use of various types of advertising (contextual, display, spam, text, teaser advertising, landing page, etc.). Contextual advertising is a separate type of
advertising that is related to the specificity of its reach to the target audience. Web analytics is a way of collecting and processing information regarding the
activity of visitors to a company’s web resources. Mobile marketing has become widespread in today’s environment due to the significant increase in the
number of mobile users.

Key words: digital marketing, tools, Internet, communications, target audience, web resources.

MoctaHoBKa npoGnemu. EkoHOMiyHa cucTema
YKpaiHn aKTUBHO IHTErpyeTbCA Y rnobasibHe cepea-
OBMLE, NOCTYMOBO aganTytouy BUAW E€KOHOMIYHOI
OisANIbHOCTI A0 peaniin MixXHapogHUX PUHKIB. 3anpo-
BaPKEHHSI IHHOBALiHUX TEXHOMOrIN TpaHcHaujio-
Ha/IbHUMW KoprnopauisiMi 3MyLLYy€e KOMMaHil, y Tomy
yncni i BITYM3HSHI, OONyYaTMUCS A0 BUKOPUCTaHHS
nepefoBux NiAXOAiB AN 3abe3neveHHs 4OCTaTHbOro
PiBHSA KOHKYPEHTOCMPOMOXHOCTI. OKpecneHi TeHAeH-
Ljii HaByNn PO3MOBCIOMKEHHS 'y cdhepi MapKeTUHTY,
AKAA € BaX/IMBUM HamnpsMOM PO3BUTKY KOMNaHil,
OCKIi/TbK/ A€ 3MOry MpOCyBaTu Ha PUHOK TOBapu Ta
nocnyru, a Takox 3abesneyye KOMyHikaLito 3 Li/ibo-
BOIO ayaAMTOPIE Ha A0BrOCTPOKOBIl OCHOBI [1; 2].

Y cyyacHux ymoBax KoMnaHil npuginawTb 3Ha-
YHY yBary BWKOPUCTAHHIO LMAPOBOIO MapPKETUHTY,
OCKI/TbKM € MOX/IMBICTb HaNaro4xKyBaTu KOMyHiKaL,ito 3
LiSIbBOO ayAMTOPIEID 3i 3HAYHOK YMCENBHICTIO NOTEH-
LiiHMX KMNIEHTIB 3a A0MOMOrO iHHOBaLHUX TEXHO-
noriiA. 3a3HayeHi nNpouecn € 06’EKTUBHMMM, OCKi/TbKM
3Ha4YHa YMCE/bHICTb HACE/IEHHS BUKOPUCTOBYE eflek-
TPOHHI NPUCTPOT (CMapTAIOHK, MIAHLLETN, HOYTOYKM
Ta KOMM'KOTEPK) Y NOEAHAHHI 3 Mepexeto IHTepHeET.

FnobasibHa Mepexa [ae MOX/IMBICTb KOMMaHism
3a [40MNOMOroK iHHOBaLiHUX MapKEeTUHIOBUX MiAXOAiB
BUXOAMTN Ha PUHKN HOBUX KpaiH, 3aslydatn HOBUX
KNIiEHTIB. BaXnMBo BUKOPWUCTOBYBATW PI3ZHOMAHITHI
IHCTPYMEHTU UMdpoBOro MapkeTuHry [3].
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AHania ocTaHHiX pocnimkeHb i nyo6nikauin.
JocnifxeHHI0 unpoBOro MapkeTUHry, y TOMy Ynchi
BMBYEHHIO MUTaHb BWKOPUCTAHHS OCHOBHWUX WOro
IHCTPYMEHTIB, NPUCBAYEHO MpaLj TakMx YYeHuX, fK
K. Bepbepi, |. AoacoH, ®. Ennic-Yeagik, b. KiraH,
[. PasH, k. Posni, A. LapnceopT Ta iH.

MocTaHoBKa 3aBAAaHHA. MeTa cTaTTi nonsrae y
KOMMNMIEKCHOMY AOC/IMKEHHI 0CO6/MBOCTEN BUKO-
pUCTaHHA IHCTPYMEHTIB LMPOBOIO  MapKETUHTY.
Y npoueci AOoCNifXEHHS BaX/MBO NPUAIIUTK yBary
cneyncpiui No6yA0BN KOMYHiKaLii MK KOMNaHIED Ta
Li/TbOBOIO ayAUTOPIED 3aBASAKN PO3MILLLEHHIO MEBHOIO
KOHTEHTY.

Buknag OCHOBHOro martepiasly AOCAiIKEeHHS.
CyyacHWUin pUHOK LMGIPOBOro MapKETUNHIY XapakTepu-
3YETbCA 3HAYHOK KOHKYPEHLIEK, sika MOCUSIETHCA
3aBASKM  3aNpOBaPKEHHIO  iHHOBAL|iiHO-KOMYHiKa-
LiiHUX TEXHONOrIA. N8 OTpUMaHHS ONTMMasIbHOro
pe3ynbTaty B KOHKPETHMX MPOCTOPOBO-YaCOBUX
yMOBax HEOOXiAHO KOMMMIEKCHO [AOCNiANTA COLi-
a/IbHO-ZleMorpadoiyHi, €KOHOMIYHI Ta MCUXONOTiYHi
XapakTepPUCTUKM LiNboBOT ayamTopii. Ha oCHOBI OTpK-
MaHWX pes3ysbTaTtiB MOX/IMBO 6yae Bubpatn Heob-
XigHI HaNpAMK B3aeMOZIT 3 NOTEHLIAHNMMN KNiEHTaMM
Ta BiANOBIAHWIA LiSIbOBUA KOHTEHT.

LinchpoBuin MapKeTuHr 3aBAsKN HasBHOCTI 3Ha-
YHOI KiNIbKOCTI IHCTPYMEHTIB [a€ MOXNMBICTb pea-
ni3oByBaTy KOMMAHIAM KOMMJIEKCHI cTparerii B
OHNaiH- Ta odunaiiH-cepefoBuLLi i3 3a/TyYeHHsM
iHHOBAUiMHNX TeEXHOOTIA. Cnia BiAMITUTY BaXX/IUBICTb
Mepexi IHTepHeT fK rofoBHOrO cepedoBua A
peanizauii cTpareriii UMpoBOro MapKeTUHry, NpoTe
Pi3HOMAaHITHI e/TeKTPOHHI NPUCTPOT TakoX 3aCTOCOBY-
HOTbCS SIK epeKTUBHI 3ac06M. Ha pucyHKy 1 HaBefeHo
OCHOBHI IHCTPYMEHTU LMIPOBOro MapKeTUHTY.

T [MomykoBa onTumizaris

u MapKCTI/IHF COI_[iaJ'H)HI/IX MCPECK

o KOHTeHT—MapKeTI/IHF

i Email mapkeTusr

B Omnnaiiz pexknama

[HCTPYMEHTHU
LIUDOPOBOT'O
MAPKETHHTY
I

u KonrekctHa pexnama

H Be0-anamituka

— Mo0ineHui MApKETHHT

Puc. 1. IHCTpyMeHTU unMcpoBOro MapKkeTuHry [4]

Po3rnsiHemo 6inbll AeTasibHO 0COG/MBOCTI BMKO-
pUCTaHHSA KONaHiAMU IHCTPYMEHTIB LMdpoBOro Map-
KETVHIY B Cy4yacH/X yMOBaXx:

1. Mowykosa ontumisauis (SEO — Search Engine
Optimization) € edekTMBHUM 3acobom 3ab6esne-

()| Bunyck 34. 2019

YEHHS BWCOKMX MO3uLili BebG-pecypciB  KomnaHil
(Ton-5, Ton-10) y nowykoBukax. ONsa AOCATHEHHSA
ONTUMasIbHOro pesysibTaTy HeobXxigHO cdopMyBaTK
CeMaHTMYHe A4p0, Ke MiICTUTIME K/IH0UOBI CNoBa Ta
C/IOBOCMNOJIYYEHHS, WO OyAyTb XapakTepu3yBaTuCb
BMCOKNM PiBHEM pe/fieBaHTHOCTI. BaximBo He nuwe
ieHTUIKyBaTM KOPEKTHUIA CMUCOK K/OYOBUX CrliB
Ta C/1I0BOCMO/yYEHb, ane i MpaBU/IbHO iX PO3Mic-
TUTW Ha Beb-pecypcax KOMNaHii, BMOHTYBaBLLUM B KOZ,
Onuncy OKpeMux enieMeHTiB (Bigeo- Ta rpadiyHi mate-
piann), a TakoX BUKOPWUCTOBYKOUMN 3 MEBHOK 4acTo-
TO0 B TEKCTOBOMY KOHTEHTI. CyyacHi kopucTyBadi
OpPIEHTYIOTLCA Ha LjikaBi Bigeo Ta dotorpadii, nopag,
i3 UMM MOXYTb 3BEpTaTu CBOK Ha yBaru Ha HeBe-
NNKi 32 06CATOM TeMaTUYHI TEKCTK, SIKi Aal0Tb 3MOry
oTpMMaTtn KOpUCHy abo nisHaBasibHYy iHdhopmaLito.
BignosigHo, nig yac nposegeHHs SEO-onTumizauii
Be6-pecypciB KomnaHii HeobxigHO HamaraTucb pos-
MilyBaTn 6ifblle Bi3yani3oBaHOr0 KOHTEHTY Ta
HagaBaTX HEBENUKi 3a 06CSArOM TEKCTOBI iHpopma-
LiiHI NOBIAOMIEHHS, HEe 3abyBalOunm BHOCUTU Bigno-
BiHWIA KNIOYOBI C/10Ba B KOA, CTOPIHOK. [N dhopmy-
BaHHS1 KJ/IIOYOBMX C/1iB Ta C/I0BOCMO/TYYEHb MOXHA
ckopucTarmca nocnyramy 6e3KolToBHMX abo nnar-
HUX CepBICiB.

2. KoHTeHT-mapkeTuHr (Content Marketing) Bigi-
rpae Bax/auBY posib B IHTEPHETI, OCKIIbKN BINbLUICTb
KopucCTyBauiB LUyKae MeBHY iHdopmaliio 3 po3sa-
XaslbHUX LiNaX, 3 METO 3HAaXOMKEHHA OMTUMaslb-
HOro TOoBapy ab0 noc/yrv, B MNPOLECI BUPILLIEHHS
po6ounx nNuTaHb, N4 Yyac HaBYaHHA Towo. LlinboBa
ayanTopis XapakTepusyeTbCA MEBHUMM coLliafib-
HAMKW, €KOHOMIYHUMK, AemorpadiyHuMn Ta ncuxo-
NOTYHUMM OCOBNNBOCTAMM, SIKi HEOOXiAHO BPaxoBy-
BaTW Mif Yac CTBOPEHHS MEBHOr0 KOHTEHTY Ta IAOro
PO3MiLLEHHS ¥ OKpec/ieHoMy cepefoBuLLi. Hekopek-
THa igeHTMAIKaLis NOTEHLIAHNX KOPUCTYBaYiB MOXe
NPUBECTN A0 PO3MILLEHHS HEMPABW/ILHOTO KOHTEHTY
Ha XMOHWX pecypcax B IHTepHeTi. € Benvka Kisb-
KICTb Mpo6/1eM LWOAO0 HaarofXeHHS KOMYHIKaLii
MK KOMMNaHi€to Ta 1i Li/IbOBOI0 ayanTOPIE0, OCKINbKN
OyOyTb BUTPAYeHi pecypcu Ha 3a/ly4eHHs Heuinbo-
BMX KOPUCTYBauiB [5].

3. Email mapkeTtuHr (Email Marketing) gae 3mory
3[jliCHIOBATW KOMYHIiKaL,ito 3 NOTEHLAHUMU KTiEHTaMM
3aBAAKM PO3CW/ILI TEMATUYHUX €TEeKTPOHHUX JIACTIB.
HeobxigHO BUKOpPUCTOBYBaTW Crewjasni3oBaHi npo-
rpamHi pileHHs, siki O3BONATL PopMyBaTK Ta nepi-
OAMNYHO aKTyanizyBaTh CNMCOK NOTEHL|IAHNX KMNIEHTIB,
aBTOMAaTWYHO PO3CUNATV €NEKTPOHHI INCTU NEBHUM
rpynam KopucTyBadiB, YiTKO AOTPUMYHUNCHL rpaddiky
BiANPaBMEHHA KOHTEHTY. ENEeKTPOHHE NUCTYBaHHA 3
Li/IbOBOK ayaUTOPIED 415 OOCATHEHHS Makcumaslb-
HOro ed)ekTy MOBWHHO BigOyBaTUCA BigNOBIZHO A0
TakMx npaBus:

— BignpaBka NUCTiB fiMile NOTEHUIRHNM KiEHTaM,
Bil AKUX NEBHMM YMHOM Oy/10 OTPUMAHO €NEeKTPOHHI
nowTun. Hanpuknag, KopucTyBadi MOXYTb 3a/IMWLNTY



B EKOHOMIKA TA YIPABJIIHHA M AMPUEMCTBAMUN

B/IACHY KOHTaKTHY iHpopMaL,ito B 06MiH Ha TemMaTtuy-
HWT KOHTEHT (puc. 2).

— KopoTka HasBa nncTta, sika fae 3MOory Kopuc-
TyBauy ofgpa3sy 3pOo3yMiTu MOro CyTHICTb Ta € NOTeH-
LjiliHO UiKaBolo.

— lNepcoHanizoBaHi 3BEPHEHHA Y CynpoBigHOMY
TEKCTi 4O /IMCTa, a TakoX KOPOTKWIA TEKCT, Lo nepe-
[A€ CYTHICTb HaZiC/TaHOTO MOBIAOMEHHS.

— OnTumasibHa YyacToTa HafCWIaHHA JINCTIB, Aka
[acTb 3MOry He Habpuaat NOTEHLiHUM KiieHTaM,
ane i nigTpyMyBaTV 3 HAMM KOMYHIKaL,ito BIPOLOBX
TpMBaJ10ro nepiogy yacy.

3a3HayeHnx BMMOr HeOoO6XigHO AO0TPUMYBATUCH,
OCKIi/TbKN KOPWUCTYBa4i OTPUMYIOTb BE/INKY KiNbKICTb
MoBiAOM/IEHb Ha BNACHI €1EKTPOHHI MNOWTN Ta 4YacTo
PO3LiHIOITL X K cnam. Tomy KomnaHisasm HeobxigHo
pPOo3p06nATN ePEKTUBHI MapKeTUHIoBi cTpaTerii, SKi
[03BOMATb  MaKCUMIi3yBaTy WMOBIPHICTb O3HAOM-
JIEHHS1 NOTEHLAHNX K/EHTIB 3i 3MICTOM Hagic/iaHmx
€NEKTPOHHUX JINCTIB | GadKaHHSIM MOAasIbLLIOro KOH-
TaKTy 3 KOMMNaHIeo Ta i NPoAYKLiel. Y npoueci BUpi-
LUEHHSA KOMMMEKCY MUTaHb AOLUiSIbHO BUMKOPUCTOBY-
BaTu creLjianizoBaHi cepsicu PO3CUNKN (Hanpuknag,
MailChimp), Ski palTb MOX/IMBICTb 3gjiiCHIOBATU
JNINCTYBAHHA 31 3HAYHOIO KiSIbKICTIO K/TIEHTIB.

4. MapkeTuHr y couiafibHnux mepexax (SMM —
Social Media Marketing) € gye BaxnnBuM y cy4ac-
HUX YMOBAaX, OCKI/IbKM 3HAYHa KiJIbKICTb KOPUCTYBaYiB
BMKOPUCTOBYE couUiasibHi Megia. CoujasibHi Mepexi
po3MoAiNATLCA 3rigHO 3i Cneumdiko KOHTEHTY,
AKWIA B HUX PO3MILLYETLCS, a TakoX 0CO6/IMBOCTSAMM
KOMYHIiKaLiin MbX KopucTyBadamun. KomnaHii Bubupa-
I0Tb couianbHi Mefia, Buxogauu 3i cneundikv snac-
HOT MpPOAYKLiT Ta XapakTepuUCTUK LiNbOBOI ayauTo-
pii. Ha pucyHky 3 HaBefeHO naHAwagT couianbHUX
mMegia y 2018 p.

Cepep, couianbHUX Mepfia € nigepu, ki kopuc-
TYIOTbCS 3HAYHOK MOMNYNSAPHICTIO MOMiXK KOpUCTYBa-
yiB. 3 ornaay Ha cneundiky KoXHOT 3 Mmepex, 6yno

Bonyc N2 1nocne
PerucTpamMi

PLF-mecTpykuwsr «95
OSACTEMA ANA AKTHBALMH
NpASBINEHOMD NAYHOMD
Bpengan

po3po6seHO cneundpiuHi MapkeTuHroBi cTparerii
OS5 KOXHOT 3 HUX. Y pe3ynbTaTi BUHUKAW Taki BUAM
MapKeTuHry:

— Facebook Marketing;

— Pinterest Marketing;

— Twitter Marketing;

— LinkedIn Marketing;

— YouTube Marketing Ta iH.

5. OHnaiiH-peknama (Online Advertising) € edhek-
TVBHUM IHCTPYMEHTOM 3a/1y4eHHS LifIbOBOT ayanTopii
3aBASAKM BUKOPUCTAHHIO PI3HUX BUAIB peknamu (KOH-
TEeKCTHa, MeflifiHa, cnaM, TEKCTOBa, Ti3epHa peknama,
LinboBa CTopiHKa Ta iH.). MNepeBaro Mepexi IHTep-
HeT € MOX/MBICTb PO3MILLEHHS pekiaMu, BUKOPUC-
TOBYHOUM YBECb €KpaH abo OKpeMi 4YacTuHW Beb6-
pecypcy, SKuii BifBigaB KoOpuCTyBad. Pi3HOMaHITHI
BUAN peknamun Bigpi3HATLCSA eeKTUBHICTIO 3any-
YeHHA UiNIb0BOI ayauTopii, NpoTe 3a YMOBU HAyKOBO
06rpyHTOBaHOI CcTparterii 4atTb 3MOry OTpUMaTn eko-
HOMIYHO A0Ui/IbHWNI piBEHb KOHBEPCIT.

6. KoHTekcTHa peknama SiBNse CO60K OKpemuli
BUA, peknamu, Lo NoB’si3aHo 3i cneuudikoto i AoHe-
CEHHS [0 LiIb0BOT ayauTopii. AlroputM nepegbdaqae
PO3NOBCIOKEHHA PEKIAMHOIO KOHTEHTY Ha OCHOBI
iHTepeciB BigBigyBadiB. TOGTO TeMaTVka A4EMOHCTpa-
Ljii peknaMHUX MoBigOM/IeHb 36iraeTbcA 3 Hanps-
MaMmn MOLUYKY KOHTEHTY KOHKPETHMMMW KOpUCTyBa-
YyamMu. PUHOK KOHTEKCTHOT peksiaMun B [HTEpPHETI ayxe
BENUKWIA, NpoTe nigupytodi no3uuii 3aimae Google
AdWords, nocnyramm sikoro KOpUCTYETbCA 3HauyHa
KiNIbKiCTb KOMNaHii [8].

7. Beb-aHanitnka (Web Analytics) — ue Hanpsm
360py Ta 06pO6KM IHChOpMaLLil CTOCOBHO aKTUBHOCTI
BifBigyBauiB Be6-pecypciB KomnaHii. Ha okpemomy
pecypci BCTaHOB/OETLCA  CreLianioBaHe Mpo-
rpamHe 3abe3neyeHHsl, HaslallTOBYETbCA CcuUcTeMa
NMOKa3HWKIB, SKi MOBWHHI 36upartucs Ta hopmysartucs
y BUINAA4I 3BiTiB i3 BUBEAEHHAM BifMNoBigHUX Tabnuub
Ta rpagikis. Okpeme Micle B NPoueci AOCIIKEHHS

Bonyc N2 2 ana Bcex
Y4yacTHWKOR BebHHapa

Paxfop kedca:

«537 000 8 cpegrer
< npogaxk 1ycryr
Bnarcpapa NUYHOMy Bpexays

3anonuwTe popmy, yTobbl JAPErMCTPUPORATECA Ha BeGMHAPHI

JAFETHCTPHPOEATECH

Puc. 2. dopma peecTtpauii Ha BeGiHap
«TexHO/Oorif CTBOPEHHSA rPOLLIOBOro 0co6ucToro 6peHaa» [6]
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Puc. 3. NangwadT coujanbHmMx megia 'y 2018 p. [7]

3aimaloTb TEM/I0Bi KapTu caiTiB, AKi JalTb 3MOry
BM3HAUYUTM HaliGiNbLL NONYNsPHiI Ta 06ineHi yBarow
BiABi4yBaYiB MiCLISi HA KOHKPETHIl CTOPIHLi. Ha OCHOBI
OTPMMAaHUX pesy/ibTaTiB KOMMaHiss Mae MOX/MBICTb
peanizyBaTyi KOM/IEKCHI pPilUEHHSI CTOCOBHO ONTUMI3a-
Lii doyHKUiOHYBaHHSA i Be6-pecypcCiB, WO AAaCTb MOX-
NMBICTb MOCW/INTU PIBEHb NOSAIBHOCTI LiNIbOBOI agu-
TOpIii Ta cnpuATUME 3pOCTaHHI0 KoHBepcCii [9].

8. M0G6INbHUIA MapKETUHT HabyB LUMPOKOro Po3Mno-
BCIO[PKEHHS B Cy4aCHUX YMOBaXx Yy 3B’A3KY 3i 3HAYHUM
3POCTaHHSAM 4MCENbHOCTI KOPUCTYBa4iB MOOBITbHUX
NpUCTPOIB, Hacamnepen MOETbCA NPO CMapTdOHU,
AKi BUKOPWUCTOBYIOTLCS YNPOAOBX AHS 5K 3aci6 koMy-
Hikauin (MmeceHmkepu), AN po3BaxaslbHUX Ta pobo-
ymx Linei (pisHoMaHITHI BE6-pecypcu Ta efleKTPOHHA
nowrTa), AK 3acib 3giiCHEHHS NAaTPKHUX onepawin
[10]. HasiBHiCTb BEMMKOT KifIbKOCTi TEMATUYHNX A0AaT-
KIB 3HAYHO pO3LUMPWIA MOXJ/IMBOCTI €/1EKTPOHHUX
NPUCTPOIB Ta Aasia 3MOry KOMMaHisiM BUKOPUCTOBY-
BaTN MOGINbHUIA MAPKETUHT K MOTY>XHUIA IHCTPYMEHT
ONA 3aUTyY4eHHA LiniboBOT ayauTopil Ta NpocyBaHHSA
BI4MOBIAHMX TOBapiB Ta MOCAYr. 3Ha4yHa KiNbKICTb
KOMMaHiii Mae He nmiie MoGinbHI Bepcii caiTis, ane
M BnacHi yaT-60TM y MeceHmKepax Ta cnewianizo-
BaHi foAaTKW, SKi 4al0Tb MOX/IMBICTb OTPUMATKN aKTy-
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a/lbHy iHhopMaLilo NMPO HasABHI TOBApK, 3HWKKA Ta
akuji Tolo.

BUCHOBKM 3 npoBeAEeHOro AOCAiIMKEHHS.
Y cyyacHMX ymoBax CMoCTepiraETbCs akTVBHWIA PO3-
BUTOK PUHKY LMOPOBOro MapKeTUHry 3aBAsaKu 3anpo-
Ba/PKEHHIO BE/INKOT KifIbKOCTi iHHOBaL,ili. KOHKypeHTHa
60poTbba BMMarae Bifg KOMMaHii 3a/ly4eHHs1 iHHOBa-
LiiHUX TexXHoMOrih y cdiepi MapKeTuHry B odinaiH-
Ta OHNaliH-cepefoBuLLi. 3POCTaHHA MNONYASPHOCTI
€NEeKTPOHHOT KOMepLii cepef KopuCTyBadiB Mepexi
IHTEpPHET € 06’EKTUBHOID peasibHICTIo, TOMY B Mali-
6yTHLOMY Byfe cnocTepiratucbs 36i/IbLLUEHHS NONUTY
Ha nocnayrn UM@POBUX MAPKETUHIOBUX areHcTB.
B okpecneHnx ymoBax € notpe6a y po3po6MeHHi
e(heKTUBHUX MApPKETMHIOBUX CTpaTeriii, Wwo Bpaxo-
BYIOTb NpoLecy gipkmTanisauii Ta gagyTb KOMNaHIsgm
3MOry nigTpUMyBaTW AOCTaTHIA piBEHb KOHKYpPEHTO-
CMPOMOXHOCTI Y JOBIFOCTPOKOBI MepcnekTuBi.
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FEATURES OF USING THE MAIN DIGITAL MARKETING INSTRUMENTS

The purpose of the article. In today's environment, companies are paying close attention to the use of dig-
ital marketing, as there is an opportunity to engage with a large audience of potential customers through inno-
vative technologies. These processes are objective because many people use electronic devices in conjunc-
tion with the Internet. The global network enables companies to reach new markets and attract new customers
through innovative marketing approaches. In this case, it is important to use a variety of digital marketing tools.

Methodology. The research is based on a comprehensive analysis of the digital marketing ecosystem,
identification of its main tools.

Results. The features of development of digital marketing in modern conditions are considered in the
article. The influence of innovations on the digitization of marketing and development of appropriate tools in the
virtual environment is determined. The main trends in consumer tastes regarding content are outlined, which
necessitates the creation and placement of video and graphic material companies’ web resources, limiting
textual information to a small amount. The basic digital marketing tools that act as effective tools for building
communication between companies and their target audience are identified. The basic features and specifics
of the use of each of the tools in the framework of the complex marketing strategy are revealed. Some software
products that are used to enhance the effectiveness of digital marketing tools are presented.

Search engine optimization (SEO) is an effective means of securing high position of company web resources
(Top 5, Top 10) in search engines. Content marketing plays an important role on the Internet, since the vast
majority of users search for some entertainment for the purpose of finding the best product or service, in solv-
ing work issues, in learning, etc. Email Marketing lets company communicates with potential customers by
sending them emails. Social media marketing (SMM) is very important in today’s context as a large number
of users use social media. Online advertising acts as an effective tool for reaching company target audience
through the use of various types of advertising (contextual, display, spam, text, teaser advertising, landing
page, etc.). Contextual advertising is a separate type of advertising that is related to the specificity of its reach
to the target audience. Web analytics is a way of collecting and processing information regarding the activity of
visitors to a company’s web resources. Mobile marketing has become widespread in today’s environment due
to the significant increase in the number of mobile users.

Practical implications. Competition requires the company to leverage innovative technology in offline
and online marketing. The growing popularity of e-commerce among Internet users is an objective reality, so
in the future, there will be an increasing demand for digital marketing agencies. In these circumstances, there
is a need to develop effective marketing strategies that take into account the digitization processes and allow
companies to maintain a sufficient level of competitiveness in the long run.

Valueloriginality. With the presence of a large number of tools, digital marketing enables companies to
implement complex strategies online and offline with innovative technologies. The importance of the Internet
as the main environment for implementing digital marketing strategies should be noted, but various electronic
devices are also being used as effective tools.
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