Paznen 4
TEXHUYECKWE HAYKIN

Mu npoayktamm nuHenkn Adobe Creative Cloud cpeau notpebutenen saengetca Photoshop,
[Llustrator, Premier n Acrobat.

C uenblo BbISIBNEHWUS BAUSHWSA KOPMOPATUBHOM aMAEHTMKM Ha Y3HABaeMoCTb bpeHAa
Adobe B aHBape 2021 roga 6bin1 npoBefeH ONpoc LeneBoin ayautopuun. BeilbopoyHas coBo-
KYMHOCTb cOCTaBWa 214 pecnoHaeHTOB. B pe3ynbrate npoBea&HHOro onpoca bbian BbisiBNe-
Hbl cneayrowme ocobeHHOCTH BocnpuaTus 6peHaa Adobe uenesow ayautopumeii. Mo gaHHbIM
onpoca, o cywecrsoBaHum Adobe 3HatoT 97 % pecnoHAeHToB. Y 60NbLIMHCTBA peCnoHAEHTOB
6peHn accoummpyeTtcs ¢ nporpammoint Photoshop, naeHtndukaumns bpeHaa B CO3HAHUK ay-
AUTOPUKU MPOUCXOAMT 33 CYET 3arNaBHOM BYKBblI «A» Ha IpKO-KpacHOM (oHe. bpeHa Bbi3blI-
BaeT A0BEpUE Y ayAUTOPUM 33 CHET KaYeCTBEHHbIX NPOAYKTOB.

CoenaeM BbIBOZ, O TOM, UTO NpU pa3paboTke peKknamHOM KaMnaHMM Ha CTaguu BU3yanu-
3aLMM KpeaTMBHbIX peLleHnii, OCHOBHbIM NoKa3aTtesieM y3HaBaeMoCTu bpeHaa ansg notpebu-
Tenen aBngeTcs ero GUpMeEHHbIV CTUIb, KOTOPbIV JOMKEH OblTb OTPaXKEH B KOHLLENL MU BCEW
peKNaMHON KOMMYHUKaLUW.
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Women's blouses are an integral part of modern women's wardrobe. Due to the range
and style diversity, they are used in various situations and are included in such dress codes
as creative black tie, semi-formal A5, dressy casual A5, casual, business traditional, business
best [1, 2]. Research of features of modern blouses' design will allow the increasing quality
of collections of models of the designed clothes.

The study of the features of modern design of women's blouses was carried out
based on a collection of images of blouses of famous European and American designers
(ready-to-wear collection) and popular brands, which numbered more than 250 models for
2010-2020.As a result of the form's analysis features, a silhouette, color,and compositional
decisions were established.

The main styles in the design of women's blouses are classic, romantic, and ethnic
[2, 3]. Women's blouses in the avant-garde style are relatively native but made in the
classical and romantic styles can be used to create images in the avant-garde style.
According to the degree of the volume of the form, blouses of medium and large degree
predominate. The main silhouette of women's blouses in the period 2010-2020 is a
‘rectangle”. The number of models with a rectangular silhouette is up to 54 % of the range.
Another common silhouette in the design of blouses is the "trapeze” (24 %). Silhouettes
of "inverted trapezoid", "circle”, "oval" together occupy up to 20 % of products. Accordingly,
there is an increase in the length of blouses to the thigh line and even below. Increasingly,
blouses are worn without tucking into a skirt or pants.

If the models of women's blouses during the twentieth century and the first decade of
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the XXI century., the compositional center was located strictly in front of the blouse, in the
models of 2010-2020, there is a location of the compositional center not only in front but
also on the sleeves, back of the product. Another feature of the design of modern blouses
is asymmetry (11 % of models). Asymmetry in the models is achieved due to the shape of
the parts, the use of symmetrical parts of different design solutions; application of fabrics
of different colors or with different drawings for symmetrical details; an asymmetrical
arrangement of decorative elements. The color scheme is dominated by blouses in white
or pastel colors (45 %), bright and dark colors (20 %), geometric (16 %), and abstract (9 %)
patterns. Thus the combination in one model of materials of different colors and drawings
meets only in 7 % of models.

Thus, the main features of the design of modern blouses, their artistic-compositional
and stylistic features are investigated.
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By brand style,the authors mean the combination of the visual elements, which creating
the face of the company, make it an individual in the market of goods or services. Corporate
identity is generally considered to be part of the trade mark, logo, trademark colors, font,
and character. The technology for the design of the logo from a cultural perspective is
described in the paper [1]. Taking into account the opinions of scholars [2; 3] and the
personal experience of the authors, we shall highlight the main stages of the creating
corporate identity:

1) collecting information about the company, the specifics of its activity;

2) identification of the target audience and the image of the consumer;

3) defining the strategy and concept of the firm, taking into account the image of the
consumer;

4) creating of ideas (names, slogans and basic ideas);
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