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International economic activity 
in the conditions of economic integration

The subject of the research is theoretical and practical aspects of international economic activity 
in the conditions of economic integration. 

The aim of the research is to define the concepts of «international economic activity» and 
«economic integration», to study the factors influencing international economic activity and its main 
goals, as well as the prerequisites for the creation of international economic integration.

Research methods. In the process of writing the article, theoretical, general scientific and special 
methods of defining the category of concepts international economic activity and economic integration 
were used. 

Results of the investigation. As a result of writing the article, it was established that the 
formation, development and competitiveness of international economic activity in the conditions of 
economic integration, their influence on the formation of the global economy and integration processes 
are determined by the factors and evolution of internationalization, the transformation of productive 
forces, the impact of changes in the environment of the international sphere and the deepening of 
relationships between national economies at all levels of international interaction. It is proven that in the 
modern integration space, the development of international economic activity as a set of international 
actively competitive business processes carried out by national and international enterprises is due to 
the desire to strengthen the integration of national economies into the global integration international 
process. It was determined that international economic activity in modern business conditions is an 
integral component of the formation and further development of enterprises, the efficiency of which 
must be constantly improved in order to obtain maximum profit and a synergistic effect from the 
activation of export operations. In addition, effective integration business processes in foreign markets 
require flexible use of various methods and approaches to conducting international activities with 
forecasting fluctuations in the international market situation and analysis of the external environment. 

Scope of the results. Economics, International Economics, International Economic Integration, 
Enterprise Management Strategy. 

Conclusions. As a result of the study, it was established that the key aspects of integration 
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transformations in international economic activity are the support of the European Union and the 
simplification of rules for entering international markets, increasing the scale of international 
trade, increasing the production process of a global product, the use of digitization and digitization 
in all spheres of international economic activity. It was established that among the best countries 
for starting an international business in 2023, the following were identified: Great Britain, Sweden, 
Hong Kong, the Netherlands, New Zealand, Canada, Denmark, Singapore, Australia, and Switzerland. 
Ukraine ranks 77th among the 161 best countries for doing business according to the Forbes rating. 
It was analyzed and determined that the main motivating motive of international economic activity 
is the commercialization of the result, and international economic activity itself in the conditions of 
economic integration ensures the highest level of development of the international economy, which 
determines the further formation and development of the global economic system. 

Keywords: international economic activity, economic integration, integrated business structures, 
competitive advantages, business conditions, international trade.

ÏÓÇÈÐÜÎÂÀ Ï. Â., ÑÏ²ÂÀÊ Ñ. ².,
ÕÀË²ËßªÂÀ Î. Â., ÏÎÐÎÕÍß Ä. Î.

Ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü 
â óìîâàõ åêîíîì³÷íî¿ ³íòåãðàö³¿

Ïðåäìåòîì äîñë³äæåííÿ º òåîðåòè÷í³ òà ïðàêòè÷í³ àñïåêòè ì³æíàðîäíî¿ åêîíîì³÷íî¿ ä³ÿëüíî-
ñò³ â óìîâàõ åêîíîì³÷íî¿ ³íòåãðàö³¿.

Ìåòîþ äîñë³äæåííÿ º: âèçíà÷åííÿ ïîíÿòü «ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü» òà «åêîíîì³÷-
íà ³íòåãðàö³ÿ», äîñë³äæåííÿ ÷èííèê³â âïëèâó íà ì³æíàðîäíó åêîíîì³÷íó ä³ÿëüí³ñòü òà îñíîâíèõ ¿¿ 
ö³ëåé, à òàêîæ ïåðåäóìîâ ñòâîðåííÿ ì³æíàðîäíî¿ åêîíîì³÷íî¿ ³íòåãðàö³¿.

Ìåòîäè äîñë³äæåííÿ. Â ïðîöåñ³ íàïèñàííÿ ñòàòò³ áóëî âèêîðèñòàíî òåîðåòè÷í³, çàãàëüíîíà-
óêîâ³ òà ñïåö³àëüí³ ìåòîäè âèçíà÷åííÿ êàòåãîð³¿ ïîíÿòü ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü òà åêî-
íîì³÷íà ³íòåãðàö³ÿ.

Ðåçóëüòàòè ðîáîòè. Â ðåçóëüòàò³ íàïèñàííÿ ñòàòò³ áóëî âñòàíîâëåíî, ùî ñòàíîâëåííÿ, ðîçâè-
òîê òà êîíêóðåíòîñïðîìîæí³ñòü ì³æíàðîäíî¿ åêîíîì³÷íî¿ ä³ÿëüíîñò³ â óìîâàõ åêîíîì³÷íî¿ ³íòåãðà-
ö³¿, ¿õ âïëèâ íà ôîðìóâàííÿ ãëîáàëüíî¿ åêîíîì³êè òà ³íòåãðàö³éí³ ïðîöåñè çóìîâëþºòüñÿ ÷èííèêàìè 
òà åâîëþö³ºþ ³íòåðíàö³îíàë³çàö³¿, òðàíñôîðìàö³ºþ ïðîäóêòèâíèõ ñèë, âïëèâîì çì³íè ñåðåäîâèùà 
ì³æíàðîäíî¿ ñôåðè òà ïîãëèáëåííÿì âçàºìîçâ’ÿçê³â ì³æ íàö³îíàëüíèìè åêîíîì³êàìè íà âñ³õ ð³âíÿõ 
ì³æíàðîäíî¿ âçàºìîä³¿. Äîâåäåíî, ùî â ñó÷àñíîìó ³íòåãðàö³éíîìó ïðîñòîð³ ðîçâèòîê ì³æíàðîäíî¿ 
åêîíîì³÷íî¿ ä³ÿëüíîñò³ ÿê ñóêóïíîñò³ ì³æíàðîäíèõ àêòèâíî–êîíêóðåíòîñïðîìîæíèõ á³çíåñ–ïðîöåñ³â 
çä³éñíþâàíèõ íàö³îíàëüíèìè òà ì³æíàðîäíèìè ï³äïðèºìñòâàìè îáóìîâëåíèé ïðàãíåííÿì ïîñèëè-
òè ³íòåãðàö³þ íàö³îíàëüíèõ åêîíîì³ê ó ãëîáàëüíèé ³íòåãðàö³éíèé ì³æíàðîäíèé ïðîöåñ. Âèçíà÷åíî, 
ùî ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü â ñó÷àñíèõ óìîâàõ âåäåííÿ á³çíåñó º íåâ³ä’ºìíîþ ñêëàäîâîþ 
ñòàíîâëåííÿ òà ïîäàëüøîãî ðîçâèòêó ï³äïðèºìñòâ, åôåêòèâí³ñòü ÿêî¿ ïîñò³éíî ïîòð³áíî âäîñêîíà-
ëþâàòè äëÿ îòðèìàííÿ ìàêñèìàëüíîãî ïðèáóòêó òà ñèíåðã³éíîãî åôåêòó â³ä àêòèâ³çàö³¿ åêñïîðòíèõ 
îïåðàö³é. Êð³ì òîãî, åôåêòèâí³ ³íòåãðàö³éí³ á³çíåñ–ïðîöåñè íà çîâí³øí³õ ðèíêàõ âèìàãàþòü ãíó÷êîãî 
âèêîðèñòàííÿ ð³çíèõ ìåòîä³â òà ï³äõîä³â äî âåäåííÿ ì³æíàðîäíî¿ ä³ÿëüíîñò³ ³ç ïðîãíîçóâàííÿì êîëè-
âàíü ì³æíàðîäíî¿ êîí’þíêòóðè ðèíêó òà àíàë³çó çîâí³øíüîãî ñåðåäîâèùà. 

Ãàëóçü çàñòîñóâàííÿ ðåçóëüòàò³â. Åêîíîì³êà, ì³æíàðîäíà åêîíîì³êà, ì³æíàðîäíà åêîíîì³÷íà 
³íòåãðàö³ÿ, ñòðàòåã³ÿ óïðàâë³ííÿ ï³äïðèºìñòâàì.

Âèñíîâêè. Â ðåçóëüòàò³ äîñë³äæåííÿ áóëî âñòàíîâëåíî, ùî êëþ÷îâèìè àñïåêòàìè ³íòåãðàö³éíèõ 
ïåðåòâîðåíü â ì³æíàðîäí³é åêîíîì³÷í³é ä³ÿëüíîñò³ º ï³äòðèìêà ªâðîïåéñüêèì Ñîþçîì òà ñïðî-
ùåííÿ ïðàâèë âõîäó íà ì³æíàðîäí³ ðèíêè, íàðîùóâàííÿ ìàñøòàá³â ì³æíàðîäíî¿ òîðã³âë³, çá³ëü-
øåííÿ ïðîöåñó âèðîáíèöòâà ãëîáàëüíîãî ïðîäóêòó, âèêîðèñòàííÿ ä³äæèòàë³çàö³¿ òà öèôðîâ³çàö³¿ â 
óñ³õ ñôåðàõ ì³æíàðîäíî¿ åêîíîì³÷íî¿ ä³ÿëüíîñò³. Âñòàíîâëåíî, ùî ñåðåä íàéêðàùèõ êðà¿í äëÿ çà-
ïî÷àòêóâàííÿ ì³æíàðîäíîãî á³çíåñó ó 2023 ð. âèçíà÷åíî: Âåëèêîáðèòàí³þ, Øâåö³þ, Ãîíêîíã, Í³-
äåðëàíäè, Íîâó Çåëàíä³þ, Êàíàäó, Äàí³þ, Ñ³íãàïóð, Àâñòðàë³þ, Øâåéöàð³þ. Óêðà¿íà çàéìàº 77–å 



ÅÊÎÍÎÌ²×Í² ÏÐÎÁËÅÌÈ ÐÎÇÂÈÒÊÓ ÃÀËÓÇÅÉ ÒÀ ÂÈÄ²Â ÅÊÎÍÎÌ²×ÍÎ¯ Ä²ßËÜÍÎÑÒ²

44

Formulation of the problem. The formation, 
development and competitiveness of internation-
al economic activity in the conditions of econom-
ic integration, their impact on the formation of the 
global economy and integration processes is de-
termined by the factors and evolution of inter-
nationalization, the transformation of productive 
forces, the impact of changes in the environment of 
the international sphere and the deepening of re-
lationships between national economies at all lev-
els of international interaction . In the modern in-
tegration space, the development of international 
economic activity as a set of international active-
ly competitive business processes carried out by 
national and international enterprises is due to the 
desire to strengthen the integration of national 
economies into the global integration international 
process [1; 3; 5]. 

International economic activity in modern busi-
ness conditions is an integral component of the 
formation and further development of enterprises, 
the efficiency of which must be constantly improved 
in order to obtain maximum profit and a synergis-
tic effect from the activation of export operations. 
In addition, effective integration business process-
es in foreign markets require flexible use of various 
methods and approaches to conducting interna-
tional activities with forecasting fluctuations in the 
international market situation and analysis of the 
external environment [2; 4; 6].

Analysis of research and publications on 
the problem. The process of development of in-
ternational economic activity in conditions of inte-
gration was studied in their works by the follow-
ing foreign and domestic scientists: D. Dzhonson, 
S. K. Poulson, K. Terner, B. Toin, U. H. Tomlinson, 
S. Robokk, K. Simmonds, D. H. Luk’ianenko, S. Mo-
chernyi, S. Fomishyn, Ye. H. Panchenko, O. A. Sh-
vydanenko and others. Some aspects of the de-
velopment of the implementation of international 
economic activity by transnational corporations in 
the conditions of global economic integration re-
quire special attention [1–16].

Presenting main material. International eco-
nomic activity is determined by the main focus, 
which consists in ensuring the obtaining of perma-
nent competitive advantages of two or more coun-
tries among competitors. The desire of national 
enterprises to intensify their international activities 
is a motive and an opportunity to realize the right 
to obtain competitive advantages in the process 
of integration changes. The key aspects of inte-
gration transformations in international econom-
ic activity are the support of the European Union 
and the simplification of rules for entering interna-
tional markets, increasing the scale of internation-
al trade, increasing the process of global product 
production, the use of digitization and digitization 
in all spheres of international economic activity. It 
should be emphasized separately that internation-
al economic activity is focused on the implementa-
tion of methods and techniques for the expansion 
of sales markets, services, capital, labor force, the 
search for new sources of resources (production, 
financial, innovation, investment, personnel), and 
the implementation of deep diversification of gen-
eral economic activity [7; 8; 10]. 

Modern dominants in the development of inter-
national economic activity are under the influence 
of factors (foreign and venture capital investment, 
international production) in relation to the en-
try of companies into foreign markets. The effec-
tive functioning of an international company in the 
conditions of integration of various forms of busi-
ness relies on the strategy of realizing its competi-
tive advantages due to internalization, reduction of 
transaction costs, advanced knowledge and tech-
nologies [9; 11; 12]. 

The presence of well–known international com-
panies on the Ukrainian market is an indicator of 
Ukraine’s investment attractiveness, assessment 
of its potential for global business, compliance of 
the domestic business system with generally ac-
cepted world standards (Table 1) [6; 13; 15].

Among the best countries for starting interna-
tional economic activity (international business) 

ì³ñöå ñåðåä 161 êðàùèõ êðà¿í äëÿ âåäåííÿ á³çíåñó çà ðåéòèíãîì Forbes. Ïðîàíàë³çîâàíî òà âè-
çíà÷åíî, ùî ãîëîâíèì ñòèìóëþþ÷èì ìîòèâîì ì³æíàðîäíî¿ åêîíîì³÷íî¿ ä³ÿëüíîñò³ º êîìåðö³àë³çà-
ö³ÿ ê³íöåâîãî ðåçóëüòàòó, à ñàìà ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü â óìîâàõ åêîíîì³÷íî¿ ³íòåãðàö³¿ 
çàáåçïå÷óº íàéâèùèé ð³âåíü ðîçâèòêó ì³æíàðîäíî¿ åêîíîì³êè, ùî çóìîâëþº ïîäàëüøå ñòàíîâ-
ëåííÿ òà ðîçâèòîê ãëîáàëüíî¿ åêîíîì³÷íî¿ ñèñòåìè. 

Êëþ÷îâ³ ñëîâà: ì³æíàðîäíà åêîíîì³÷íà ä³ÿëüí³ñòü, åêîíîì³÷íà ³íòåãðàö³ÿ, ³íòåãðîâàí³ ñòðóêòó-
ðè á³çíåñó, êîíêóðåíòí³ ïåðåâàãè, óìîâè âåäåííÿ á³çíåñó, ì³æíàðîäíà òîðã³âëÿ.
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¹ Company Brief description
1 2 3

1. Amway Ukraine
In 2019, the turnover of «Amway Ukraine» LLC exceeded UAH 1.4 billion, more than 200,000 
independent Amway entrepreneurs in Ukraine cooperate with the company. 

2.
Credit Agricole 

Bank
The oldest foreign bank in Ukraine, which has been operating on the market since 1993, is a strategic 
partner for agribusiness and the main bank for car enthusiasts. 

3.
Dell 

Technologies
Founded in the USA in 1984, the company serves customers in 180 countries around the world, including 
99% of Fortune 500 companies and individual consumers. 

4. FMC Ukraine
FMC Corporation includes 26 production facilities, 23 research laboratories and representative offices in 
more than 70 countries of the world. FMC came to Ukraine in 1992.

5. Groupe SEB
Today, Groupe SEB is present in 150 countries of the world and has achieved leadership positions on all 
continents thanks to its extensive network and wide range of products of well–known global brands.

6. Idea Bank
Idea Bank has been operating on the Ukrainian market since 1989, has representative offices in all 
regions of the country, and despite the challenges of economic crises, the bank occupies a leading position 
on the market in retail cash lending.

7. Karcher
Alfred Kärcher SE&Co. KG is a German company with a turnover of 2.578 billion euros and 13.5 thousand 
employees, representative offices in most countries of the world, 16 subsidiaries and well–deserved 
authority on the market.

8. lifecell The operator belongs to Turkcell – a Turkish provider of converged telecom and technological services.

9. LG
LG Electronics opened its representative office in Ukraine back in 1996 and since then has been engaged 
in the import of consumer electronics in Ukraine, provides information support, provides technical support 
and assistance to buyers.

10. L’Oreal
The L’Oréal group is a leading global player in the field of beauty. The sales volume of the L’Oréal group in 
2019 reached 29.87 billion euros, and 88,000 people work in its staff in 150 countries around the world. 

11. Mastercard
Mastercard is a global technology company operating in the payment industry. The company unites 
consumers in more than 210 countries and territories of the world. The Mastercard representative office 
in Ukraine was opened in 2006. 

12. Microlife
The Microlife company is a world leader in the development and production of medical diagnostic 
equipment for use at home and in medical institutions.

13. Nestlé
Nestlé is one of the world’s largest companies in the field of food and beverage production, represented in 
187 countries, and 300,000 employees around the world work to achieve a common goal.

14.
PepsiCo 
Ukraine

PepsiCo is one of the largest producers of food and beverages in Ukraine. Over the years of work in 
Ukraine, the company has become one of the largest investors in the economy and taxpayers in the 
budget. 

15.
Radisson 

Hotels

Radisson Hotel Group is the first international hotel chain that is represented on the territory of Ukraine. 
The company’s portfolio includes seven different brands and more than 1,400 hotels in operation and 
under construction around the world.

16. Royal Canin
Royal Canin, a global innovator in the field of healthy pet nutrition, has been developing pet foods for their 
diverse needs for 50 years.

17.
SOCAR Energy 

Ukraine

SOCAR Energy Ukraine is a subsidiary of the State Oil Company of the Republic of Azerbaijan. The 
representative office of SOCAR in Ukraine was opened in 2008 and already has 55 gas stations in 11 
regions of Ukraine.

18. TUI Ukraine
TUI Ukraine is one of the leading tour operators operating under the European brand since 2009. It 
includes more than 260 agencies of its own retail network and franchising.

19. Visa
Visa is not just one of the leaders of the payments market, the company is working on increasing the share 
of non–cash payments in the consumer and business segments.

20.
«Gedeon 
Richter» 

Hungarian pharmaceutical company founded in 1901 is represented on five continents by six subsidiaries 
and joint ventures, 29 representative offices and 40 commercial and marketing companies. 

21.
«Innotek 

International 
Laboratory»

«Innotek International Laboratory» is a French family pharmaceutical company whose products are sold in 
more than 100 countries around the world. 

22.
Mareven Food 

Europe 
The company «Mareven Food Europe» with 100% Vietnamese–Japanese capital is one of the largest 
manufacturers of fast food and culinary products on the market of Ukraine.

23. McDonald’s 
This company was a pioneer of global business in all countries that opened up to the world, and Ukraine 
was no exception. 

24.
Renault 
Ukraine

In 2000, the Renault brand began its activities in Ukraine. Today, the Renault company has 35 dealerships 
in the largest cities of our country, where more than 1,000 people work.

25.
Zeppelin 
Ukraine

ZEPPELIN GmbH is a German industrial concern represented in 20 countries around the world as a dealer 
and manufacturer of various equipment.

Table 1. Top–25, the most successful international companies in Ukraine
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in 2023 are: Great Britain, Sweden, Hong Kong, 
Netherlands, New Zealand, Canada, Denmark, Sin-
gapore, Australia, Switzerland (Table 2) [6; 14; 16]. 

It should be noted that Ukraine ranks 77th 
among the 161 best countries for doing business 
in the Forbes rating. The Central African Republic, 
Congo and Guinea–Bissau close the list. The own-
ers of the world’s largest economies, the United 
States and China, ranked 17th and 49th, respec-
tively. Economic integration regarding the conduct 
of international economic activities and the invest-
ment of resources of any investment company de-
pends on a number of factors, such as: immigration 
laws and requirements for business entities from 
abroad; taxation mechanism; trade transparen-
cy; state and level of corruption; the degree of in-
frastructure development and digitization; politi-

cal stability and security; development of innovative 
technologies and innovations; state of security and 
qualification of workers [1–6]. 

At the same time, the main motivating motive of 
international economic activity is the commercial-
ization of the result. This motive is realized through 
the search and establishment of a connection with 
an object that is able to provide it with the neces-
sary resources. Therefore, this process should be 
interpreted as the activity of subjects of individu-
als, corporations, other institutional associations 
aimed at finding, gaining influence, changing or 
creating objects capable of providing the resourc-
es necessary to maintain a state of dynamic equi-
librium with the external environment of develop-
ment in within the limits of integration processes 
(Fig. 1).[1; 4; 6–9].

Table 2. The best countries for doing international business in 2023
No. Country Characteristics

1 2 3

1. Great 
Britain

In terms of ease of starting a business in the report of the Doing Business agency out of 
190 countries of the world, Great Britain ranks 8th, and 3rd in Europe. Unemployment 
in the state is kept at the level of 4.9%, and inflation is about 0.3%.

2. Sweden
In the Doing Business report, the country ranks 10th. The most promising industry for 
investment is information technology and innovation. Stockholm is considered one of 
the world leaders in launching startup companies. 

3. Hong Kong

Hong Kong ranks 3rd in the Doing Business report. It is the most important financial 
and logistics center not only of Asia, but also of the world. A free economy, an efficient 
tax system, investor protection and many other positive aspects make Hong Kong one 
of the best places to do business. 

4. The 
Netherlands

Despite the fact that the Netherlands ranks only 42nd in the Doing Business ranking, 
foreigners invest huge amounts of money in local companies, both in the field of industry 
and agriculture.

5. New 
Zealand

In the Doing Business report, New Zealand ranks 1st. It is possible to carry out 
business immigration to New Zealand with the help of special programs for foreign 
entrepreneurs. In New Zealand, corruption and administrative pressure from the 
authorities are minimized. 

6. Canada
The Doing Business study ranked Canada 23rd. About 75% of Canadian exports go 
to the United States, on trade with which the welfare of the country as a whole largely 
depends. 

7. Denmark

The second representative of Scandinavia in the list of the best countries for business 
is Denmark. In the Doing Business rating, the country deservedly took 4th place, and 
1st in Europe. Thanks to high social standards, a developed economy and clear laws, 
Denmark is one of the happiest countries in the world. 

8. Singapore

In the Doing Business rating, Singapore is in 2nd place after New Zealand. It has a 
very favorable investment climate, low tax rates, ideal infrastructure and a developed 
economy. The spheres of finance, information technologies and the tourism industry 
stand out in particular. 

9. Australia
Australia is ranked 14th in the Doing Business report. One of the main incentives for 
doing business in Australia is an effective tax system and the widest range of areas for 
investment – from agriculture to information technology. 

10. Switzerland

In the Doing Business report, the country took 36th place. The country has a very high 
standard of living, a transparent legal system and a prosperous economy. Competent 
actions of the government ensure the stability of the local currency and reliably protect 
the financial system of Switzerland.
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Therefore, economic integration is an objective 
process of developing sustainable long–term eco-
nomic ties between countries that are close in so-
cio–economic level. Economic integration is the 
process of economic interaction of countries with 
the aim of achieving certain advantages in mutu-
al trade of goods, services, movement of produc-
tion factors by concluding interstate agreements 
on their further cooperation. Prerequisites for the 
creation of integrated business structures in inter-
national economic activity include: correlation be-
tween the levels of economic development and the 
degree of market maturity of the countries; geo-
graphical proximity of the countries, the presence 
of a common border, historically formed economic 
ties; presence of common economic, social, politi-
cal and other aspects; manifestation of the positive 
consequences of countries joining already existing 
integrated business structures; the manifestation 
of negative consequences for countries that are 
not part of a certain integrated business structure, 
due to the reorientation of the economic ties of the 
participating countries and the absence of prefer-
ential conditions for cooperation [1–4]. 

At the same time, the main characteristic fea-
tures of economic integration are taken into ac-
count: 

• interconnection and interpenetration of na-
tional production processes; 

• development of international specialization and
cooperation in production, investment, innovation 
spheres; 

• structural changes in the economy of the par-
ticipating countries in accordance with the strate-
gic goals of integration; 

• purposeful regulation of the integration pro-
cess, coordination of the economic strategy of the 
participating countries [1–4]. 

The general goals of international integrated 
business structures are not clearly described, and 
that is why, based on the study of the peculiarities 
of their activities, we will single out the following 
goals of international economic integration: 

Achieving such goals as using the advantages of 
economies of scale based on expanding the capacity 
of national markets, reducing transaction costs, and 
attracting foreign investment is characteristic of the 
integration clusters of Africa and Central America. 

Formation of a favorable foreign policy environ-
ment by strengthening mutual understanding and 
cooperation of the participating countries in the 
political, military, social and other non–economic 
spheres inherent in the integration clusters of the 
countries of Southeast Asia and the Middle East. 

Increasing the efficiency of regulation of foreign 
trade cooperation is characteristic of the integra-
tion clusters of North, Latin America and South-
east Asia. 

Figure. 1. Stimulating motive of international economic activity in the process of economic 
integration [2–5]
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Activation of international investment, scientif-
ic and technical cooperation with developed coun-
tries for the structural prerequisite of the econo-
mies of the participating countries is typical for the 
countries of the European Union. 

Supporting the development of branches of na-
tional industry through the creation of a larger 
regional market is the key goal of the integration 
clusters of the countries of Latin America and Af-
rica, located south of the Sahara [1–4]. 

Therefore, international economic activity in the 
conditions of economic integration ensures the 
highest level of development of the internation-
al economy as a system of scientific–technologi-
cal and organizational–functional connections be-
tween innovative types of entities such as business 
structures, cluster entities, which determines the 
further formation and development of the global 
economic system. 

Conclusions
Thus, as a result, we propose to define interna-

tional economic activity in modern business condi-
tions as an integral component of the formation and 
further development of enterprises, the efficiency 
of which is constantly improved in order to obtain 
maximum profit and a synergistic effect from the 
activation of export operations. It was determined 
that the key aspects of integration transforma-
tions in international economic activity are the sup-
port of the European Union and the simplification of 
rules for entering international markets, increasing 
the scale of international trade, increasing the pro-
cess of global product production, the use of digiti-
zation and digitization in all spheres of international 
economic activity. It was established that among the 
best countries for starting an international business 
in 2023, the following were identified: Great Britain, 
Sweden, Hong Kong, the Netherlands, New Zea-
land, Canada, Denmark, Singapore, Australia, and 
Switzerland. Ukraine ranks 77th among the 161 
best countries for doing business according to the 
Forbes rating. It was analyzed and determined that 
the main motivating motive of international eco-
nomic activity is the commercialization of the result, 
and international economic activity itself in the con-
ditions of economic integration ensures the highest 
level of development of the international economy, 
which determines the further formation and devel-
opment of the global economic system.
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Åêîíîì³÷í³ àñïåêòè îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ 
îðãàí³çàö³é (ï³äïðèºìñòâ)

Ïðåäìåòîì äîñë³äæåííÿ º òåîðåòè÷í³ àñïåêòè îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ îðãàí³çàö³é 
(ï³äïðèºìñòâ), â êîíòåêñò³ äîñë³äæåííÿ ö³ëåé, âèïàäê³â òà îáìåæåíü ùîäî ïðîâåäåííÿ îö³íêè á³çíåñó.

Ìåòîþ ñòàòò³ º äîñë³äæåííÿ åêîíîì³÷íèõ àñïåêò³â îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ îðãàí³çà-
ö³é (ï³äïðèºìñòâ), à ñàìå àíàë³ç ö³ëåé, âèïàäê³â òà îáìåæåííÿ ùîäî ïðîâåäåííÿ îö³íêè á³çíåñó ç 
óðàõóâàííÿì âèìîã çàêîíîäàâñòâà.

Ìåòîäè äîñë³äæåííÿ. Â ïðîöåñ³ íàïèñàííÿ ñòàòò³ áóëî âèêîðèñòàíî òåîðåòè÷í³ ³ íàóêîâ³ ìåòî-
äè äîñë³äæåííÿ äëÿ óçàãàëüíåííÿ åêîíîì³÷íèõ àñïåêò³â îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ îðãàí³çàö³é 
(ï³äïðèºìñòâ), ó òîìó ÷èñë³ ñèñòåìíèé é ëîã³÷íèé, ùî äîçâîëèëî çàáåçïå÷èòè êîíöåïòóàëüíó ºäí³ñòü 
äîñë³äæåííÿ, ìåòîä àíàë³çó äëÿ ïðåäñòàâëåííÿ ö³ëåé, âèïàäê³â òà îáìåæåíü ùîäî ïðîâåäåííÿ îö³íêè 
á³çíåñó ç óðàõóâàííÿì âèìîã çàêîíîäàâñòâà ³ ìåòîä óçàãàëüíåííÿ äëÿ ñèñòåìàòèçàö³¿ âèñíîâê³â ñòàòò³.

Ðåçóëüòàòè ðîáîòè. Äîñë³äæåíî ñóòí³ñòü ïîòðåá â ïðîâåäåíí³ îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ 
îðãàí³çàö³é â çàëåæíîñò³ â³ä êîíêðåòíîãî êîðèñòóâà÷à. Äî íèõ â³äíîñÿòü âëàñíèêà ³ àêö³îíåðà ï³äïðè-
ºìñòâà, ïðàö³âíèêà, ô³ðìó–îö³íþâà÷à, äåðæàâó. Ïðîàíàë³çîâàíî êëàñèô³êàö³þ ö³ëåé îö³íêè á³çíåñó 
ðèíêîâèõ ñòðóêòóð ³ îðãàí³çàö³é. Âñòàíîâëåíî âèïàäêè ïðîâåäåííÿ îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð 
³ îðãàí³çàö³é â³äïîâ³äíî äî Çàêîíó Óêðà¿íè «Ïðî îö³íêó ìàéíà, ìàéíîâèõ ïðàâ ³ ïðîôåñ³éíó îö³íî÷íó 
ä³ÿëüí³ñòü â Óêðà¿í³». Îõàðàêòåðèçîâàíî ³ñíóþ÷³ îáìåæåííÿ ùîäî ïðîâåäåííÿ îö³íêè ìàéíà.

Ãàëóçü çàñòîñóâàííÿ ðåçóëüòàò³â. Ñôåðà ðîçâèòêó ³ îö³íêè á³çíåñó ðèíêîâèõ ñòðóêòóð ³ îðãà-
í³çàö³é (ï³äïðèºìñòâ) â Óêðà¿í³ ç óðàõóâàííÿì âèìîã ÷èííîãî çàêîíîäàâñòâà.

Âèñíîâêè. Îòæå, â ðåçóëüòàò³ äîñë³äæåííÿ âñòàíîâëåíî, ùî ï³ä åêîíîì³÷íèìè àñïåêòàìè îö³íêè 
á³çíåñó ðèíêîâèõ ñòðóêòóð ³ îðãàí³çàö³é ìîæíà ââàæàòè ñóêóïí³ñòü åêîíîì³÷íèõ çàñàä, ïàðàìåòð³â 
òà ÷èííèê³â âïëèâó íà îö³íêó á³çíåñó, ùî äàþòü çìîãó âèçíà÷èòè âàðò³ñòü îðãàí³çàö³¿ (ï³äïðèºì-
ñòâà) ÿê ö³ë³ñíîãî êîìïëåêñó, çäàòíîãî ïðèíîñèòè äîõ³ä âñ³ì çàö³êàâëåíèì îñîáàì.

Êëþ÷îâ³ ñëîâà: îö³íêà, á³çíåñ, âàðò³ñòü, ï³äïðèºìñòâî, ðèíîê, îðãàí³çàö³ÿ, àñïåêò. 
IVANIUTA T. M. 

Economic aspects of business evaluation of market 
structures and organizations (enterprises)

The subject of the study is the theoretical aspects of business assessment of market structures 
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