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1. Взаємоузгодженість сторін. Будь-який партнер по бенчмаркингу повинен мати 
гарантії конфіденційності від підприємства, яке проводить бенчмаркинг. 

2. Аналогія – для ефективності проведення аналізу оперативні бізнес-процеси 
партнерів по бенчмаркінгу повинні бути схожими.  

3. Співвимірність – виходячи з того, що бенчмаркінг – це порівняння 
характеристик, які визначені на декількох підприємствах, то метою його є встановлення 
чому існують розходження в оцінних характеристиках і як досягнути їх кращого 
значення. 

4. Достовірність даних – бенчмаркінг повинен проводитися на основі фактичних 
даних, точного аналізу, а не тільки на базі вивчення. 

Вибір виду бенчмаркінгу для оцінки рівня міжнародної конкурентоспроможності 
підприємства залежить від поставлених перед ним цілей, стадії розвитку і стану 
міжнародних ринків, на яких воно функціонує. 
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THE RELEVANCE OF THE DEVELOPMENT OF THE TECHNOLOGY 
TRANSFER SYSTEM AS AN ELEMENT OF THE SMART ECONOMY  

IN THE GLOBALIZATION CONDITIONS 
 

In the conditions of a smart economy, the rapid growth of scientific and technical 
progress leads to the rapid updating of goods and services, the habituation of end consumers to 
market innovations, which leads to: shortening the life cycle of products, technologies, and 
demand; to increasing the intensity of competition in sales markets (both domestic and foreign) 
[1]. International practice shows that smart innovations are an important factor in increasing 
the competitiveness of enterprises in general and their products in particular. One of the most 
important components of the innovation process and a promising mechanism for the economic 
stabilization of the state is technology transfer in the era of start-up technologies, the essence 
of which is the transfer of know-how, new technologies, technological equipment and scientific 
and technical knowledge from the owner to the customer [2]. 

In the general economic sense, the transfer of technologies (from the English transfer, 
French transfer – to transfer) must be defined as a set of economic relations in the field of using 
innovative systematized knowledge about the production of products, the application of a 
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process or the provision of a service between its developer and the consumer, and in the case 
of international transfer of technologies – residents with non-residents of the country [3; 7]. 
Technology transfer is one of the key components of the implementation of priority areas of 
innovative activity (as well as their financing) in the field of smart economy, which is under the 
inevitable influence of globalization processes. Technology transfer, according to the Law of 
Ukraine "On State Regulation of Activities in the Field of Technology Transfer" provides for 
the transfer of technology created as a result of scientific and technical activity, which is 
formalized by concluding a bilateral or multilateral agreement between individuals and/or legal 
entities, which establishes, property rights and obligations regarding the technology and/or its 
components are changed or terminated [4; 6].  

Technology transfer as an element of a competitive smart economic system of the state 
helps to: strengthen long-term cooperation between the parties of the process, motivate all 
participants in the process to successfully implement the technology; optimize related costs [5; 
8]. Among the weak points, it is worth noting: The diversification of the goals and tasks of the 
stakeholders of the process; Lack of control and independence in management; not always an 
objective determination of the value of the contributed assets of each of the parties. The main 
methods of technology transfer include: patent or license agreement; contract for technical 
support; joint venture; franchising; strategic partnership; turnkey agreement; purchase of 
equipment or service; hiring a foreign manager or expert; purchase of a foreign enterprise; direct 
foreign investment; contract on reverse purchases; OEM agreement [6; 9]. Therefore, one of 
the most important components of the innovation process and a promising mechanism for the 
economic stabilization of the state is technology transfer, the essence of which is the transfer of 
knowledge, new technologies, technological equipment and scientific and technical knowledge 
from the owner to the customer. Thus, the relevance of the development of the technology 
transfer system as an element of the smart economy in the conditions of globalization is 
indisputable, since it is in the conditions of globalization changes that it is possible to use smart 
technologies and start-innovations in order to form new networks and create transfer centers in 
Ukraine [7; 8]. 
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