3aCTOCYBaHHS T'yMaHITAPHOTO IIpaBa HE 3aJEXKUTH BiJl 3aCTOCYBaHHS (OPMalbHUX IOPHAMYHHX ITPOLEAYP IIOJ0
OTOJIONICHHS BiifHH, a00 BiJl BU3HAHHS CTaHy BIHU OYIb-SIKOIO i3 3aIyd4eHHUX J0 HOTO JIEPIKaB.

MixkHapoaHa CyoBa MPaKTHKa TAKOXK IMOKa3ala, 0 HOPMHU MIKHAPOIHUX 30pOHHMX KOH(IIKTIB MOXKYTh OyTH
BUKOPHCTaHI JUIS TIAyMadyeHHs Ta JONOBHEHHS HOPM HEMDKHApOIHHMX 30poiHMX KOoH(IikTiB. KpiM 000B’s13k0BOTO
3aCTOCYBaHHSI HOPM J€p’KaBaMHU-YYaCHUISIMU Yy CUTYalisX, nepeadadyeHnx KoHBeHLisIMH (OTOBIpHE 3aCTOCYBaHHS),
Jiesiki HOPMHM MOXYTh 3aCTOCOBYBAaTHCS Ha MICHSX MiJl Yac MHiANMCAHHA CHELiaJbHOI YroJu CTOpPOHAaMH, SKi
nepeOyBaloTh y KOHQUIIKTI. IMIUIEeMeHTaliss HOPM MIKHAapOIHO-TIPABOBOTO PETyJIOBaHHS 30pOMHUX KOH(IIIKTIB
MiXHapOHO-TIPABOBE PETYJIFOBAHHS IOJI0 IMIICMEHTAIlll HOPM OXOIUTIOE Bl OCHOBHI (ha3u: mpaBoTBOpUy (aszy, y
SKiH TPOTIKae IPOIEC CTBOPEHHS MIXHAPOIHO-TIPABOBHX HOPM, 1 IPaBO3acTOCOBHY (a3y, y siKiii BinOyBaeTbcs
mporiec 3aiHCHeHHS HOpM. IMIDIeMeHTalis HOpM MDKHAPOJHOTO TpaBa € HIiYMM iHIINM, SK IIPOIECOM, Y XOJi SIKOTO
BIINOBiTHI Cy0’€KTH, SKUM aJpecoBaHa HOpPMa, MIIOTh y 3rofi 3 ii moioxeHHAMH. Hepigko moTpiOHI IT0maTKOBi
MIPaBOBi Ta OpraHizaliifHi 3ax0au 3 00Ky JepikaB U BCeOITHOTO Ta MMOBHOTO 37iHCHEHHSI HOPM MIKHApOIHOTO IPaBa.
3nificHeHHSI MDKHAPOIHO-TIPABOBUX HOPM €, SIK IPAaBUIIO, HA0AraTo CKJIQIHIIINM i BiTIOBiNaTbHIM 3aBIAaHHAM, HIX X
yXBaJICHHS. BUpiIIeHHs mboT0 3aBAaHHSA MOXKIIMBE JIMIIE 32 HASBHOCTI ONTHMAJIbHOTO MEXaHI3MY IMIDIEMEHTAIIi K
MEBHOI CYKYITHOCTI MPAaBOBUX Ta OpraHi3aliiHUX 3ac00iB, [0 BUKOPUCTOBYIOTHCS Cy0’€KTaMU MIKHApOJHOTO IpaBa
Ha MDKHApOJAHOMY Ta Hal[lOHAJLHOMY DPIBHSIX 3 METOIO BTUICHHS MPUIKCIB HOPM MDKHapoJHOro mnpasa. Halvacrime
IMIUIEMEHTAIlisl HOPM MDKHapOJIHOTO MpaBa — Iie IpeporaTuBa CYBEpEHHUX JIepKaB, sIKi BUKOPHUCTOBYIOTB 13 LIEFO
METOIO CBiif BHYTpIIIHiIT OpraHi3aniiHO-IPaBOBUH MEXaHI3M.
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INNOVATIVE DEVELOPMENT DIRECTIONS FOR HOSPITALITY INDUSTRY
ENTERPRISES IN THE CONTEXT OF CONTEMPORARY CHALLENGES

The hospitality industry in Ukraine, like many other sectors of the economy, has experienced unprecedented
disruptions in recent years due to a confluence of critical global events, including the prolonged COVID-19 pandemic
and the horrific military conflicts resulting from Russian aggression. These unforeseen crises have given rise to
multifaceted challenges encompassing economic, operational, and social dimensions. At the intersection of these
challenges, lies a pressing research problem: how can hospitality industry enterprises harness innovation not only to
adapt to these unprecedented circumstances but also to become more resilient, stable, and competitive in the post-
crisis era?

A comprehensive study of the intricate interplay between contemporary challenges stemming from the
aforementioned adversities and innovative strategies capable of effectively mitigating their adverse impact on the
hospitality industry is one of the most important and timely scientific issues that require resolution. The interaction
between macro-level factors such as shifts in consumer behavior, an unstable economic landscape, alterations in global
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dynamics, and micro-level considerations, including organizational capabilities, technology adoption, and
environmental responsibility, demands meticulous investigation grounded in empirical data.

The complexity of this research problem lies in its potential to contribute to the academic literature by shedding
light on the adaptive capabilities of hospitality industry enterprises under the pressure of modern crises. It necessitates
a comprehensive exploration and understanding of innovative directions that ensure resilience and advance the
theoretical foundations for comprehending crisis management and sustainable development in the broader context of
industry instability.

The impact of political instability on the destination country's hospitality industry can also lead to a decrease in
international visitor inflow and a decline in the profitability of this sector. However, at the same time, geopolitical
instability can bring about transformations and reorganization of the hospitality industry market, and for some
countries, this situation may present an opportunity for the development of the tourism sector [1].

Simultaneously, an analysis of scientific works in the field of the hospitality industry leads to the conclusion that,
in most cases, hospitality enterprises are not actively engaged in the process of innovation creation on their own. For
instance, according to several researchers, developers of innovations for the hotel and restaurant business typically
include suppliers of goods and services, and the majority of such enterprises view innovation as the acquisition of
technologies, equipment, components, and materials from suppliers [1].

Nevertheless, it is imperative to acknowledge that innovations pertaining to alterations in organizational
framework, managerial methodologies, and guiding principles entailing engagement with suppliers of goods and
services can be aptly applied within the domain of hotel operations. Thus, it is judicious to scrutinize innovations
within the hospitality industry through the lens of their provenance, thereby distinguishing between exogenous and
endogenous innovations.

An examination of existing scientific research aimed at classifying innovations in the hospitality industry reveals
that significant attention is given to the point of final application of innovations, which holds true for classifications
proposed in various research studies [1-3].

Within the service sector, the categorization of emerging innovations tends to pose a notable challenge, primarily
due to their frequently intricate characteristics. As an illustration, the adoption of a distinct reservation system by a
specific hotel network may be characterized as a process innovation. Nonetheless, when this hotel network exclusively
operates within a confined urban or regional scope, such an innovation might be denoted as a micro-level innovation.
Conversely, should the hotel network encompass diverse hotel chains situated across multiple nations, with the
implementation decision falling under the purview of the national hotel association for adoption at the country level, it
can be aptly classified as a macro-level innovation.

The classification of innovations plays a crucial role as it not only organizes our understanding but also serves as
a means of identifying and exploring less-studied aspects of innovative activity. Classifying innovations in the
hospitality industry is particularly complex due to the multifaceted nature of the research object, the fluidity of its
functional structure, and the trends toward globalization in the territorial organization of the global tourism process.

In the modern hospitality industry, innovations find wide application due to the sector's constant development
and its readiness to adapt to the changing needs of customers and contemporary technologies. Innovations in this field
can be classified into three main categories: product innovations, information technology innovations, and
organizational and managerial innovations.

The first category, namely product innovations, encompasses the development of new hotel services and products
aimed at satisfying customer needs, such as new types of rooms and restaurants.

The second category, information technology innovations, includes the use of modern digital technologies and
mobile applications to facilitate booking, service, and communication between customers and hotels.

The third category, organizational and managerial innovations, is focused on the implementation of new
management strategies and organizational approaches to improve efficiency and service quality.

Beyond these categories, other innovations are also considered, including the use of artificial intelligence and
data analytics, contactless and cashless payments, as well as cryptocurrency. Initiatives for environmental
conservation, automated order processing and delivery, virtual (VR) and augmented reality (AR) to enhance customer
experiences, and the growing role of social media in the hospitality industry are also significant areas of innovation.

It is evident that marketing innovations are equally important in the hospitality industry. For instance, the
expansion of hotel chains from an innovation marketing perspective can be seen as benchmarking or innovation in the
refinement of the best way to conduct business. The mobilizing nature of innovation in this case is manifested in the
combination of centralization and decentralization, small and large forms of business. The combination of "small
within large" (in this context, an individual hotel unit within a hotel chain) represents a modern interpretation of
entrepreneurship as defined by Schumpeter, involving the search for new combinations to support innovative
activities.

In parallel, the prosperity of services within the hospitality industry entails a comprehensive consideration and
navigation through a multitude of phases, encompassing both favorable and challenging aspects. An intrinsic facet of
scrutinizing innovations in the hospitality industry pertains to their role in augmenting customer service and elevating
the competitive standing of enterprises. Operating as a catalyst for the enhancement of service quality and patron
contentment, innovations become a pivotal component within a triumphant strategy framework for hotels, restaurants,
and analogous industry establishments. In this context, the classification of innovations based on their ultimate
application is of significance as it facilitates the determination of their potential to enhance service quality and
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operational efficiency. For instance, innovations engineered towards refining customer interactions during the booking
and check-in procedures can exert a favorable influence on the initial impressions of patrons and cultivate their
loyalty.

Conversely, the prosperity of the hospitality industry also hinges upon its capacity to resolve predicaments faced
by business proprietors. Approaching these quandaries systematically and conducting a thorough analysis thereof
empowers business proprietors to devise efficacious resolutions. For example, one of the most prevalent predicaments
within the hospitality industry pertains to the escalating costs linked with advertising and customer acquisition.
Innovations tailored towards the optimization of marketing strategies and the amplification of advertising campaign
efficacy may serve to mitigate these expenditures and bolster profitability.

Consequently, the research undertaken concerning diverse trajectories of innovation within the realm of the
hospitality industry underscores the exigency for a profound and comprehensive exploration of this domain. The
classification of innovations into product, information technology, and organizational-management categories confers
an improved comprehension of the manifold approaches and opportunities for the implementation of innovations
within the hospitality industry.

Further scrutiny reveals primary vectors of innovation, encompassing the integration of artificial intelligence and
data analytics, contactless and cashless payment modalities, environmental stewardship initiatives, automated order
processing and distribution mechanisms, virtual and augmented reality technologies, in addition to the burgeoning role
of social media. These trajectories of innovation constitute quintessential constituents of competitiveness and
evolution for hotels and restaurants in the contemporary milieu.

The apprehension and cognizance of these facets shall empower business proprietors to discern the pivotality of
innovations for their enterprises and to make judicious determinations concerning their assimilation. Thereby, the
ramifications shall encompass heightened competitiveness, ameliorated patron service, and ultimately, augmented
profitability for entities situated within the ambit of the hospitality industry.
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HAITPAMMU PO3BUTKY EKOJIOT'TYHOI'O
TYPU3MY B YKPATHI B CYUACHUX YMOBAX

B ocranHi poku Typu3Mm B YKpaiHi IIBUIKO PO3BHBAETHCS Ta CTAE KIIOYOBHM CEKTOPOM E€KOHOMIKH. Pazom i3
PI3HOMaHITHICTIO TYPUCTUYHHX HAIMPSIMKIB, TAKUX SIK KyJIbTYPHHH, 03JOPOBYMH, peKpeariifHuii, CTOpTHBHUHN Ta 1HIII,
eKOJIOTIUHUI TypHu3M HaOyBae MOMyJSIpHOCTI B YKpaiHi Ta B iHIIMX KpaiHax CBiTy. EkoTypu3m nepenbadae mogopoxi
JI0 IPUPOIHUX TEPUTOPIH, SKi 3aTHIICHI HETOTOPKAHUMH JIFOAHHOIO.

Exosnoriunuii TypusM cTae Bce OUIBII NOMIMPEHUM y Cy4acHOMY CBITi, 1 HOrO HOMYJISIPHICTH HANpPsSMY IOB’s3aHa
31 3MEHIIEHHSIM KUIBKOCTI HE3MIHEHMX NPUPOJHMX 1 KYJIBTYpHHX JIAaHMWA(TIB. ICHYIOTH Ba OCHOBHUX HAaIPSMKH
eKoJIoriyHoro Typu3My. Ilepmmii cipsiMoBaHuil Ha Mano3MiHeHi npupoaHi TepuTopii 1 BuHUK y CIA y 80-x pokax
XX cromitts. dpyruii, momynspHuid B €Bponi Ta YKpaiHi, OpIEHTOBaHMH Ha NPUPOJHI TEPUTOPIi Ta TpaguLiidHY
KYJIBTYpY CUIBCBKHX MICIIEBOCTEH, 1 HOT0 YacTo HA3MBAIOTH CUILCHKUM 200 arpoTypH3MOM.

Ykpaina, Maro4n 3Ha4HI €KOTYPUCTUYHI PECYPCH, MOXE PO3BHBATH Iel BUA Typu3My. 3pOCTAIOYHMH MOMUT Ha
eKOJIOTIYHUIT TypU3M 3yMOBIIOE TIOTpeOy Yy PpO3BUTKY IiHQPACTPYKTypH Ta TepUTOpianbHi opraHizamii
€KOTYPUCTHYHOT JisSTTbHOCTI.

ExoTypuctu ctexaTh 3a THM, 00 HE 3aBJaBaTH IIKOAM MPUPOJIi Ta CpUsITH i1 30epekenHto. Llei Bum Typusmy
TaKOXX CIPHUSE OCBITI TYPUCTIB Ta (iHAHCYE 3aX0IH 31 30€peKEHHS MPUPOIH, CIIPHUIIOYN PO3BUTKY MICIIEBHUX CIITBHOT
1 130/IbOBaHUX TMOCENIEHb. PO3BUTOK €KOTYpH3MY BBa)KA€ThCSl BaXJIMBUM JUisi 30€peKEHHsS HaBKOJHUIIHBOTO
cepeIoBHUIIa I MaHOYTHIX TTOKOJIIHb.

MerTor0 1IbOr0 JOCIHI/DKEHHS € BHBYEHHS MOTEHIIaly €KOJIOTIYHOTO TypU3MYy Ta HOro PO3BHTKY B YKpaiHi B
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