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TPENAJ MAPKETHUHT B KAHAJIAX PO3IIOALITY

Y cyuacnomy ceimi, Oe KOHKypeHyia Ha pUHKY € 8eIUKOI0, POb MPeto MapKemuHay cmae
6ce OinbUL 8AXNCIUBOIO OJIsL YCNIXY 8 0A2amvox 2any3sax HapooHo2o 2ocnodapcmea. B ceow uepey,
BUKOPUCMAHHS CYYACHUX MEXHONO02IL Y chepi mopeieni 3HAYHO POUUPIOIOMb MONCIUBOCHI |
MHOJCUHY 3AC0018, SAKI MOA*CYMb OYMU BUKOPUCMAHT NPU (DOPMYBAHHI MAPKEMUHSOBUX KAHATIE.
Takum uqunoM, ponb mMpeuod MApKemuHzy 6 CYYACHUX KAHANAX PO3NO0OLLy CYMMEBO 3POCMAE,
OCKILIbKU —came mpelo0 MapKemuHe CHpuse Onmumizayii  83aemMooii  Midc 8UpPOOHUKAMU,
oucmpub 'romopamu, po3opiOHUMU MOP2OSYAMU MA THUUMU YUACHUKAMU JAHYI02A NOCMAYAHHSL.
Egexmusne euxopucmanns mpeud mapkemunzy 00nomazac niompumyeamu i po3eusamu
epexmueni Kamanu po3nooiny ma 3ade3neyyeamu NOZUMUBHI pe3yIbmamu 6 Npooaxcax ma
niompumyi opendy. OCcHO8HOIW0 Memow 0aHoi pobomu € 6U3HAUEHHS 0COOIUBOCMEN BUKOPUCTIAHHSL
3aco00ie mpeid mapkemuney 0iisi NiIOBUWEHHS epheKMUBHOCMI (YHKYIOHYBAHHS KAHANI8 PO3NOOLLY.
OcHognumu memodamu 8 npedcmasieHii pooomi €: ananiz i cummes OAd GU3HAYEHHS
ocobaueocmeri mpetio MApKemuHey 8 yMo8ax pPO3GUMK)Y CYUACHUX MEXHONO02IU, 3MiH Y No6edinyi
CRoJHCUBAYI8 MA 3POCMAHHS KOHKYPEHYil, Memoou THOYKYii i 0e0yKyii 011 GUAGNIeHHS 38 SI3KI8 MidiC
ICHYIOYUMU IHCMPYMenmamu. mpeuo Mapkemunzy, 06’ ekmamu ma cyo’eKkmamu ix 3acmocy8anHsl,
epaghiunuti Memoo 01 HAOUHO20 Bi00OPANCEHH NPEOCMABIEHUX pPe3Ya1bmamis 00CHiOdNCeHHs. YV
pobomi po3enanymi OCHOBHI ACNeKMU PO36UMK)Y Mpeuo MapKemuHzy, fAK cucmemu 3HAaHb, md
HAa8eoeHo esooYia mpelo MapKemuH2y i3 KOpomkum onucom emanis. Pozensanymo cgpepy mopeieni
AK  OCHOBHe Nole O0la 3ACMOCY8aHHA  3acobieé  mpeti0  mapkemuHnzy.  3anponoHosamo
cucmemamuzayio IHCMpPYMeHmie mpetio MAapKemuHey HA OCHO8I ICHYIOYUX Kiacugikayii 3a
NpU3HAYeHHs ma Yinbogow ayoumopiclo. B pezynemami  6yn0  6uU3HA4eHO KOJNO mMpetio
MApPKemuH208UX 3a80anb OJisl KOJMCHO20 YYACHUKY 8 KAHANL pO3NOOiTy HA OCHO8I CUCMEMHO20
nioxody. CucmemHnuti nioxio po3ensioac IHCMPYMeHmu mpeto MapKemunzy 5K YACHUHY
KOMNJIEKCHOI cucmemu 83aeMO0ii 3 yciMa Y4acHuKamu Jaauyroea nocmadauusa. Bin epaxosye
83AE€MO36'I3KU MIIC PISHUMU THCIMPYMEHMAMU MA IXHIM 6NAUBOM HA 6CI TAHYI02A NOCNAYAHHS.

Knrouoei cnosa: mapkemunzo6i xawmanu, mopeiens, IHCMpYMeHmu mpeuo MAapKemuHey,
MepuaHoatizune, Kame2opiuHutl MeHeoNCMeHMm, NocepeOHUKU.
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TRADE MARKETING IN DISTRIBUTION CHANNELS

In today's world, where the competition in the market is great, the role of trade marketing is
becoming more and more important for success in many sectors of the national economy. In turn,
the use of modern technologies in the field of trade significantly expands the possibilities and set of
means that can be used in the formation of marketing channels. Thus, the role of trade marketing in
modern distribution channels is growing significantly, since it is trade marketing that contributes to
the optimization of interaction between manufacturers, distributors, retailers and other participants
in the supply chain. Effective use of trade marketing helps maintain and develop effective
distribution channels and ensure positive results in sales and brand support. The main goal of this
work is to determine the features of using trade marketing tools to increase the efficiency of
distribution channels. The main methods in the presented work are: analysis and synthesis to
determine the features of trade marketing in the conditions of the development of modern
technologies, changes in consumer behavior and the growth of competition; methods of induction

100



ISSN 2786-5398 CYYACHI TEHJIEHIIII TA
ZKypHas cTpaTeriyHuX eKOHOMIYHHX INPOBJIEMMU YIIPABJIIHHSA
pocaimkenn, Ne 1(18), 2024

and deduction to identify connections between existing tools of trade marketing, objects and
subjects of their application; graphic method for visual display of presented research results. The
paper considers the main aspects of the development of trade marketing as a knowledge system,
and gives the evolution of trade marketing with a brief description of the stages. The sphere of trade
is considered as the main field for the use of trade marketing tools. Systematization of trade
marketing tools based on existing classifications by purpose and target audience is proposed. As a
result, a range of trade marketing tasks was determined for each participant in the distribution
channel based on a systematic approach. The system approach considers trade marketing tools as
part of a complex system of interaction with all participants of the supply chain. It takes into
account the interrelationships between different tools and their impact on all supply chains.

Keywords: marketing channels; trade; trade marketing tools; merchandising; category
management; resellers.

IHocranoBka nmpodGaeMu. Tpeil MapKETUHT JOCTATHBO MOJIOJMI HAMpsSM B paMKax Mapke-
TUHTOBOI HAyKH 1 MPAKTHKH, IKUI MOTpedye CUCTeMaTH3allil ICHYyIOUMX 1HCTPYMEHTIB. B cydacHux
yMOBax TJyio0asizaili eKOHOMIKH TIIBUINEHHS IIBHJKOCTI, HEPOTHO30BAHOCTI Ta KOHTPACTHOCTI
3MiH B 1l OKpeMHX Trajy3siX NUTAHHS CTUMYJIOBaHHS 30yTy Ta iHTeHcuikamii 30yTOBUX 3yCHIIb
CTalOTh BCE OLIBII akTyalbHUMH. OCOOIMBO 3aroCTPIOETHCS MUTAHHS CIPABEIJIUBOTO PO3MOALTY
npuOYTKY B JIAHIIOTAX MMOCTa4YaHHs BIAMOBIJIHO JI0 BKJIAJIEHOTO KamiTaly Ta 3ycuiib. [losBa HOBUX
IHCTPYMEHTIB (hOPMYBaHHS MOMHUT Ta CTUMYJIIOBAHHS MIPOJAXKIB CYTTEBO PO3UIUPIOIOTH PO3YMIHHS
TpeW] MapKEeTUHTY, SIK KOMIUIEKCY 3HaHb Ta 3aXOJIiB CHPSIMOBAHMX Ha 30UIbLICHHS IMONHUTY Ha
ToBap. OTKe BaXKJIMBUM 3aBAaHHS CTa€ YCBIIOMJIEHHS Oe3Mocepe/iHiX 3aBIaHb TPEill MapKEeTHHTY
Ha KOXHIH JIaHIll TOYMHAIOYH BiJl BUPOOHUKA 10 pO3APIOHOTO TOPTOBILS 1 HABITH CIIOKHUBAYA.

AHani3 cydyacHoi Jgirepatypu. Tpeiiq MapkeTHHT SK HampsiM MapKETHHTY BUHUK Ha 0a3i
yIOCKOHAJIEHHS 30yTOBUX 3yCWib K KOHILEMLIl YHpaBiIiHHA HianpueMcTBoM. [luTaHHSIMHU Tpeiin
MapKEeTHHTY 3aliMalIuCh Taki 3apyOikHi aBTopu sk Jx. bont, A. aitan, I1. pykep, [x. EBanc,
K.-XK. Jlamben, @. Kotnep, P. Moppuc, C. Vinep. Cepen BITYU3HSHUX aBTOPiB MOYKHA BiA3HAYUTH
B.B. Anomii, JLIO. BoryH, H.O. bopucnascbka, H.M. [{uxTspena, O.J1. Muyuiko,
I.B. Hikonaenko, C.b. Po3ymeii, €.B. Pomar.

B pe3ynbTaTi MOKHA BUJIUTMTH ACKUIbKA IMIXOMIB aBTOPIB IO MOHSTTS TPEH MapKETHHTY.
[Tigxix akieHTOBaHW Ha 3ax0/laX BHPOOHWKA IO BIIHOIICHHIO 10 TOPTOBEIBHUX IMMOCEPETHUKIB
npononye XK.JK. JlamOeH y cBOEMY BH3HAa4Y€HHI: «TOPTOBHM MAapKETHHT IOJISTA€ y 3aCTOCYBAaHHI
METOAY MapKETHHTY JI0 TOPTOBIIIB, SIKI PO3TISAAIOTHCS K €1uHI KiieHTH. CTaBUTHUCS IO TOPTOBLS
HE sIK 10 KOHKYPEHTA 1 He K 10 MapTHEepa B KaHayi 30yTy, a AK 70 KIieHTa-mocepeanuka [5].

[HIwMit miaxig OUTBII MHUPOKO nependayae 3aCTOCYBaHHS TP MAapKETUHTY SIK KOMIUIEKCY
3aXOJiB CNPSMOBAHMX HA MIABUIICHHS IMOMUTY HA MPOMIYKIIIO SKi MOXYTh 3aCTOCOBYBATHCH SIK
BUPOOHMKAMU TaK 1 TOPTOBENBHUMH IocepenHuKamMu. «Tpei MapKeTHHI — OJUH 3 HamIpsSMIB
MapKETHHTY, 1110 JIa€ 3MOTY 30UIbIITYBAaTH MPOAXKi 32 PaXyHOK BIUTMBY Ha TOBAPOIPOBITHUN IILISX;
11e KOMITJIEKC 3HaHb 1 Jiif, COpSIMOBaHMX HA MiJBUILEHHS IMONUTY HA PiBHI ONTOBOI Ta Po31piOHO]
TOPTiBJII, TOOTO MAapKETUHIOBlI KOMYHIKAIlIi Ta 1HII 3aXOMAH, 110 3AIMCHIOIOTHCS Oe3mocepeHbo B
MICIISIX IPOJIAXY 1 Mepeskax JUCTpuOyLii» [6].

[TutanasiMu Kimacudikamii iIHCTPYMEHTIB TPEH MapKETHUHTY 3alMalliucs Taki 3apyOiKHI Ta
BiTuM3HsHI (paxisii sk P. Moppuc, JL.YO. borys, [.B. Hikonaenko, C.b. Po3ymeii. Tpeba 3a3naunty,
0 B paMKaxX TpeWJ MapKEeTUHTY, SK BITHOCHO MOJIOJIOTO HAIpPSIMy MapKETHUHTY 3 PO3BUTKOM
CY4aCHUX TEXHOJIOTIM JOCTaTHRO JMHAMIYHO PO3LIUPIOETHCS KOJIO HOBHUX IHCTPYMEHTIB
aKTyaJIbHUX JI0 3aCTOCYBaHHSI, 110 MOTpedye MOJaNbIIO0] cucTeMaTH3allli 3HaHb.

Meta cTaTTi Ta MOCTAHOBKA 3aBAaHb. METOIO CTaTTi € CUCTEMaTH3allisl 1HCTPYMEHTIB
TpEeHJ MapKETUHTY B KaHAJlaX PO3MOJIY 3 ypaxyBaHHSM BCiX CyO’€KTiB 1 00’€KTIB BIUIUBY BiJ
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BUPOOHUKA JO0 KIHIIEBOIO CHOXKMBaya. [[7sl MOCSATHEHHS METH HEOoOXimHO Oylo BHKOHATH Taki
OCHOBHI 3aBIaHHA:

- BU3HAUYUTH MIIXOJHU Ta €TaIiB PO3BUTKY TPEHl MAPKETHHTY;

- JIOCJIIDKEHHS IHCTPYMEHTIB TPEH MapKETHHTY;

- BU3HAUEHHS KOJIa TPEWJ MAapKETUHIOBHX 3aBJIaHb /I KOXKHOI JIAHKH BiJ BUPOOHUKA J0
CIOKMBaya.

Bukiaan OCHOBHHX Ppe3yJbTaTiB [I0CHiI:KeHHA. Tpeiy MapKeTUHI IOYaB AaKTHUBHO
po3BuBaTucs B npyrid monoBuHi 20 cromiTrs. OCHOBHI i7ei Ta KOHIEMINI TPeW MapKETHHTY
chopmyBanucs B 1960-1970 pokxax B CIHA. Ha Toii yac BUpOOHMKH MOYaIM 3BEpTATH yBary Ha
BOKJIMBICTh CITIBIpAIli 3 PO3APIOHMMH TOPrOBUMHU TOYKaMHU s €()EKTUBHOI AUCTpHOYIi Ta
npocyBaHHS cBOiX ToBapiB. IlizHime, y 1980-1990 poxax, Tpeiig MapKeTHHT CTaB OLIbII
CHUCTEMATHU30BaHUM 1 IIUPOKO BUKOPHUCTOBYBAHUM I1HCTPYMEHTOM y MAapKETHHTOBIM TMPaKTHII.
3pocTaHHs KOHKYPEHIIi Ha pUHKY HPU3BEJIO J0 TOT0, 10 BUPOOHUKH BCe OiIbIlie 3BEPTAIN yBary
Ha Te, SIK IXH1 TOBapy MpeJCTaBJIeH] Ta MPOJAIOThCS B MarasuHax. TakuM YHMHOM, TPEHT MapKEeTHHT
CTaB HEOOXIJTHOIO CKJIaJIOBOIO MapKETUHTOBOI CTpaTerii s 6ararboX KOMIaHid. 3 THX Mip Tpein
MapKETHHT TPOJIOBKYE PO3BUBATUCS 1 aaNTyBaTUCS 0 3MIH B Oi3HEC-CEPEIOBHUII Ta CIIOKUBYIMN
noBeiHIl. BiH 3anumaeTsCcsl BaXIIMBUM 1HCTPYMEHTOM JUIs KOMIIaHI|, sIKi parHyTh 3a0e3neunTu
YCHIITHY MPUCYTHICTh CBOiX TOBApiB HA PUHKY Ta MAaKCUMI3yBaTH 1XHI MPOAXKI.

Jlami mponoHyeTbCs PO3IIIIHYTH OCHOBHI €Taly PO3BUTKY TP MAPKETHHTY.

1. Tpaouyivinui mpetio mapxemune. Ha modaTKy CBOrO PO3BUTKY TpPEWUIl MapKETHHT,
OLTBIIOI0 YACTUHOIO CTOCYBABCS CTpATerii IHOYTBOPEHHS Ta MPOCYBAHHS 1 CKJIaJaBCs MEPEBAXKHO
3 TPaguIlIHHUX METOJIB, TaKUX SIK TOPTOBEJIbHI aKIlii, 3HM)XKH, BHUCTAaBKH Ta TMPOMO-aKIlli Yy
marasuHax. OCHOBHA yBara 30cepe/pKyBajacs Ha CTUMYIIIOBaHHI MPOJaKiB B Mara3MHax Ta BILTUBI
Ha CMOXUBAYiB Y TOUKAX MPOJAKY.

2. Pozeumox mopeosenvHux mepedic. 3poCTaHHS poiii piteinepiB Ta IHTepHET-mmaTdopm
COPUYMHHWIIO 3MIHM B MOJAENI Tpeia wmapketuHry. Kommanii Bce Oibllie CHiBIPAIOOTh 3
pO3IpiOHUMH MepekaMu Ta OHJIAWH-MaWJaHYMKaMH JJIsl peani3aimii CBOIX TOBapiB Ta IMOCHYT.
[TinBumenHss epeKTUBHOCTI CHiBIpaIll 3 yJaCHUKAMH JIAHIIOTA TOCTAYaHHS IIOCTa€ OJHUM 13
TOJIOBHUX 3aBJIaHb TPl MapKeTUHTY. BupoOHMYi miAnpueMcTBa CIPSIMOBYIOTh 3HaYHI 3yCHILIS HA
MOKpAIEHHs B3a€EMO/II1 3 pI3HUMH YYaCHUKAMU JIAHIIOTa MOCTaYaHHS IIISIXOM:

- BCTAHOBJICHHS MAPTHEPCHKHUX BiIHOCHH;

- 00MiHy iIH(pOpPMAIIIEIO Ta pecypcamu;

- 3amo0iraHHsa KOHQIIKTIB;

- BUPIMICHHS CITUIBHUX MTPOOJIEM.

3. Mepuanoatizune ma xamezopiunuti MeHeOdcMeHm TIOCTAI0Th KIIOUOBHMHU AacleKTaMH
YIPaBIIHHS TOBAPOM B PO3APiOHINA TOPTIBII 1 BUKOPUCTOBYIOTHCS Pa30M JJIsl ONITHMI3AIli] IPOJIaXKiB
Ta MiABHUIIECHHA e()eKTUBHOCTI Oi3Hecy. MepuaHAaii3uHT — SK IMpoIec IMJIaHyBaHHS, TU3aiiHYy Ta
opraHizaiii pO3MIIIEHHS TOBapiB Ha TMOJUIX Mara3uHy CHOpPSIMOBaHUM Ha 3a0e3MeueHHS
MaKCUMaJbHOI TpUBAaOIMBOCTI JJIsl TMOKYIIIB Ta CTUMYJIOBAHHS MNpoJaxiB. Bkirouae B cebe
BUBYCHHS CIIO)KMBYOi TIOBEMIHKM, aHai3 TPEHIIB, ONTHUMI3aIlil0 PO3MIIICHHS TOBapiB,
BUKOPUCTaHHS BI3yaJlbHUX €JIEMEHTIB, BIAOOpaXKEHHS AaKIIMHUX Mpono3ulid Ta OpeHIoBaHEe
odopmiieHHs. MeToro MepUyaHIali3uHTy € CTBOPEHHS MPUBAOIMBOIO Ta 3pyYHOTO CEPEIOBHILA IS
MOKYMIIB, IO CIpHs€e 30UIBIICHHIO MPOJaXiB. B CBOIO yepry KaTeropiiHUM MEHEIKMEHT — 1€
CTpaTeTIYHUH MIAXI 10 YIPaBIiHHSI aCOPTUMEHTOM TOBApiB, SIKUI 0a3yeThCsl HA MO TOBApiB Ha
KaTeropii 3 aHaii3oM iX MPOJaXiB Ta MOBEIIHKH crokuBadiB. OCHOBHOIO METOIO KaTEropiiHOTro
MEHE/DKMEHTY € MaKCUMIi3allisa MpuOyTKy Ta €()eKTUBHOCTI 32 paXyHOK ONTHUMI3aIlii aCOPTUMEHTY,
LIHOYTBOPEHHS, PO3MIIICHHS HA MOJUIIX, MAPKETUHTY Ta JIOSIILHOCTI KIIIEHTIB B MEXaX KOXKHOI
Kateropii ToBapiB. Bxirodae B cebe aHami3 pPUHKY, BH3HAYEHHs IUIHOBOI ayauTopii, crparerii
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IIHOYTBOPEHHSI Ta MPOCYBaHHS, a TaKOXX KOHTPOJIb 3a BUKOHAHHSAM IUIaHiB. BukopucTanHs
MEpYaHJIAM3UHTy Ta KaTErOpiHHOTO0 MEHEIKMEHTY pa3oM J03BOJISiE€ PO3APIOHUM TOPTOBISM
CYTTE€BO TMIiJBUIIMTH NpPOJaXi Ta 3a0e3meynTH e(EeKTUBHE YIPaBIiHHA AaCOPTUMEHTOM, IO
BI/IMOBi/1a€ MOTpedaM Ta yrmo100aHHSIM CITOKHBAYIB.

4. ©okyc na danux ma anarimuyi. 3 po3BUTKOM [HTEpHET Ta MUGPOBUX TEXHOJOTINA TPEUT
MapKEeTHHT TaKOXX IMPOMIIOB NUIAX 1HHOBaIid. EjeKkTpoHHaA KOMEpIlis, OHIAWH-TIPOAAXKi, BHUKO-
pUCTaHHS JNaHHUX JJIs aHali3y Ta MEPCOHATI30BAHOTO MAPKETHHTY CTaJlM BaXJIMBOIO CKJIAJOBOIO.
CydJacHi TeXHOJIOT1i JO3BOJISIOTH 30MpaTH BEJIMKI OOCSATH JTaHUX MPO MOKYIIIIB Ta iXHE MOBEIIHKY.
BukopucTaHHs aHaJITUKU JAaHUX A7 pO3YMIHHS CIIO’KMBAUiB, IEPCOHATI30BAHOTO MAapKETUHTY Ta
ONITUMI3AIlil CTpaTeriii CTal0 HACTYITHUM BAXXKIUBUM EIIEMEHTOM TpEHJ MapKETHHTY. 3 TIOSBOIO
CY4aCHUX TEXHOJIOTIM 1 aHAIITUKU NAHUX TPEWJ MApKETUHI CTaB OiJbII HAYKOBO MiJKPITICHHM.
Bin BukopucTOoByEe maHi TpO TPOJAxi, CIOKMBAIBKI BIOJOOAHHS Ta I1HII TapamMeTpu Uit
BU3HAYCHHS ONTHUMAJIbHUX CTpATETiii pO3MOALTY Ta MPOCYBaHHS TOBapiB. 3 1HIIOIO OOKY PO3BHTOK
nU(PpPOBUX TEXHOJIOTIN CHpHUs€e IMe OUTBIIM Opi€HTaIlli Ha CIOXXKHWBada Ta 3aJ0BOJICHHIO HOTO
notpe0. Po3BUTOK KaHaMiB 3B'S13KY 3 KIIEHTAMH, TAaKUX 5K COLIaJIbHI MeAia, MiATPUMKA KIIEHTIB Ta
IHTEpaKTUBHICTb, CTAIOTh BAKIIMBHMHU CKJIAJOBUMHU CY4aCHOTO TPEW ] MapKETHHTY.

OTxe, pO3TISHYBIIM €BOJIOLIIO TP MAapKETUHTY MU 0adunMMo, II0 BCi €Tanu HEOJMIHHO
moB’si3aHl 13 cdeporo TOpriBiai 1 €KOHOMIYHUMHU CyO’ekTamu, ski 11 popmyrots. [ami Oyme
PO3IIISIHYTO CTPYKTYpH TOpriBenbHOI chepu (Tadm. 1).

Tabnuys 1
DyHKIIOHAJBHA CTPYKTYpPa cepu 00iry ToBapis i mocayr
Ckaan | KinbkicTs
N . Crpykrypa
TOpriBjai | KJiaciB
OnroBa 6 OnroBa TOPTIBJIS HerepepoOICHUMHU CLTbCBKOTOCTIOIAPCHKUMH
TOPTiBISA POIYKTAMHU
10 OrnToBa TOPTiBIIA XapUOBUMH MPOAYKTaAMHU
15 OrnToBa TOPriBIIsl HE IPOJITOBAPAMHU
20 OmnToBa Toprisis 3aco0aMu BUPOOHHUIITBA Ta MPEIMETaMH Mparii
5 OrnToBa TOPriBiIs TPAHCIIOPTHUMH 3aC00aMU
ITocepen- 9 [TocepeqHUITBO B TOPriBJi CUIBFOCHIPOAYKIIEIO Ta MPOAYKTaMH il

HUIITBO B nepepooKu

TOPTiBII [locepeqHuuTBO B TOPriBJIi TOBapaMH JIETKOi TMPOMHUCIIOBOCTI Ta

2 MoOYTOBOTO MPU3HAYCHHS

4 [TocepeTHUIITBO B TOPriBiIi 3ac00aMi BUPOOHUIITBA Ta TPAHCHIOPTY

2 [H1I11 BUJIM TOPTOBOTO MOCEPETHUIITBA
Po3npibna 2 Po3npiGHa TOprisis B Mara3uHax 3i 3MIIIaHUM aCOPTUMEHTOM TOBapiB
TOPTiBIIS 9 CreniasiizoBaHa po3/ipiOHa TOPriBisg NPOATOBAPAMH

2 Po3npi6Ha Toprisis dhapmManeBTHUHUMH Ta METUIYHUMH BUPOOAMHU

24 CreniasiizoBaHa po3/ipiOHa TOPriBiisg HEMPOITOBAPAMU

3 Po3npiGHa TOPriBis BXKUBAHUMH TOBapaMU

3) Po3piGHa TOPTiBis M03a Mara3uHaMu
Toprismus 10 PeMoHT nipeaMeTiB 0cOOMCTOrO KOPUCTYBAHHS TA JIOMALTHBOTO BXKUTKY
MOCITyTaMH

Jowcepeno: [10] cucmemamusosano 3a [Hepowcasnum knacugpixamopom Vipainu (KBEJ) «Knacugixayis eudis
EeKOHOMIUHOT OIAIbHOCMIY.

ITo cyti y HOBilf knacudikaiii «TopriBis» OTOTOXKHIOE BCl iCHYyI0U1 paHime ¢Gopmu y chepi
ToBapHOTO 00iry. Bona oxommoe Oinbmie 55 kiaciB, TOOTO BHAIB 1 PI3SHOBHUAHOCTEH OINTOBOT
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TOpriBili, He MeHIIe 45 Ki1aciB po3apiOHoi Toprisii, Maiike 10 KJ1aciB TOProBoro NoCepeHUIITBA Ta
CTIIBKH 3K KJIACiB TOPTiBII mociayramMu. Takuil (yHKIIOHATBHUN CKJIaJl TOPTiBIII XapaKTepHUH, 1O
CyTi, Ui BCIX PpO3BHHEHHMX KpaiH pHHKOBOI opieHTamii [7]. Takum 4YMHOM, HAOYHOIO €
Tpanchopmarlis ramy3eBoi Mozem 10 (YHKIIIOHAIBHOI 1 TpeWI MapKETHHT Ta HOTO 1HCTPYMEHTH
HaOyBarOTh BiJIMOBITHUX OCOOJIMBOCTEH.

HactynmHuMm 3aBmaHHsIM B poOOTI MPOMOHYETHCS PO3TIASHYTH KiacuQiKallifo IHCTPYMEHTIB
Tpei1 MapKETUHTY 3a MPU3HAYEHHSM (Ta0I1. 2) Ta 3a IUIBOBOIO ayUuTOpi€to (puc. 2).

Tabauys 2
IncTpyMeHTH Tpeiia MAapKEeTHHIY
Tpeiix MapKeTHHT
Se”S;HMyﬂmBaHHH 35)’;%’”_% t ChneniajabHi moxaii MepyaHaal3uHr
SHUKKHU: Bonycu: - crmemianmizoBadi |- POS-matepianu;
- IHAMBiAyaJIbHI YMOBH; |- 3a OJMHHUIIIO TOBAPY; | BUCTABKU; - BUKJIQJKa TOBapiB Ha
- 32 €IMHOYACOBY 3aKy- |- 3a BHUKOHAHHS 1HJU-|- TpPE3eHTallii, MTOJIMILISX;
TiBJIIO; BiJlyaJIbHOTO IJIaHY; - JIEMOHCTpAllii |- PO3MPOJIAKi;
- 3a JIOCSATHEHHsA Toc-|- % Bix oOcsAry peaii-|TOBapy JUlsl TOPro-|- Mpe3eHTallis ToBapy B
TaBJICHOT'O IIJIaHYy; 3arii; BOTO IIEPCOHANy; |Mara3pHax 1 JIEMOHCT-
- CE30HHI/T03a Ce30HHI; - 3a 30UIBIICHHS IUCT-|- TPEHIHTH; partis;
- 3a 3a0XO0YEHHS Ipoja- | pulymii; - ceMiHapu 1|- TpeMilOBaHHS MOKYIILIB,
Ky HOBOT'O TOBapy, - JoTepes; KOH(DepeHIiT; - KYIIOHHU;
- 32 KOMIUICKCHY 3aKy-|- KOMaHIHHUH OOHYyC Ta|- cepTudikary, - irpw, KOHKypCcHU i
MIBJTIO. 1H. IpaMOTH Ta iH. noTepei 1S IOKYIIIIIB;
bonycwu (decision-maker) - KOHCYJBTAHT Ta iH.
Horcepeno [T].
[{impoBa aymuTOPIs MiAMTPUEMCTBA
< AW >
Bnacunii nepconain Kinuesuii cnoxxuBay Toprosuil nocepeHUK
v 1 v
IncrpymenTn B cucremi IncrpymenTn B mMicusix IncrpymenTn
NMPOCYBAHHS NMPoaAKY B KaHAaJ 30yTy
1. IIpemii. 1. MepuaHaaii3uHr: 1. 3amxKu:
2. HamanHsd  1OOgaTKOBMX — JIHIB | |- HaJaHHs TOPrOBOI0 OOJIaHAHHS, - 3a BeNMKUN obcar maprii
BiJIITYCTKH. - POS-marepianu; TOBapYy;
3. Konkypcu npozpasuis ¢ipmu. - BUKJIaIaHHSI TOBAPiB HA MOJIUIISIX; - 3aJIeKHO BiJ 00cCsiry Ta
4. MopasibHI 3a0XOYCHHS TIPaIliB-| |- pO3IPOIaK; obopory ¥  TOBTOPHUX
HUKIB. - IPE3eHTAallis 1 JEMOHCTpAIlis TOBApPY; | | KyIiBeb;
5. KoHCynbTyBaHHS 1 HaBYaHHS | |- MPEMilOBaHHS MOKYIIIIB; - IOCSATHEHHS TUIaHY;
repcoHany (ceMiHapw 1 TPEHIHTH | |- KYITOHH. - 32 KOMIUIEKCHY 3aKyIIiB-
Mo mpoAykmii, mpe3eHTarii Ta| |2. KapTku 10AIBHOCTI. JTTO.
JIEMOHCTpAIlii TOBapy). 3. 3HIKKH. 2. KommneHcartii.
6. CTUMyTIOBaHHS po6otu | |4. Cemminr. 3. BcTanoBneHus Tta 3a0-
mpodaBIliB  po3apionmx  Touok | | 5. Direct marketing. XOYEHHS BHKOHAHHS TILIa-
(«TaeMHUI TIOKYTICIIBY). 6. Indoor peknama. HOBHX OOCSTIB MPOJIAXKIB.

Ilicepeno: [2].
Puc. 2. Knacugikanis iHCTpyMeHTIB TpelI-MapKeTHHTY
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3amponionoBana P. Moppic kiacugikaiis € JOCTaTHRO BJIAJIOIO 1 MOMYJSPHOIO B CBil yac,
IPOTE CHOTOJHI 3 OTJIILy Ha PO3BHTOK LU(POBOTO MAPKETHHTY MOXKe OyTH CyTTEBO JOMOBHEHA
HOBHMMH 1HCTPYMEHTAMHU.

B kmacudikarii 1HCTpYMEHTIB TpeWJ MAapKETHHTY 3alpONOHOBAHINA BITYU3HIHUMU
¢axiBusmu Ha yoii 3 C. Po3ymeil IpyHTOBHMM € akI€HT caMe Ha LIIbOBIH aynuTopii Ha SKY
CTIPSIMOBYIOTBCS IHCTPYMEHTH TpPEHa MapKeTHHTy. TakuM YHMHOM, CTAa€ HAOYHO 3PO3YMIIHMM, IIO
MO>KHA 3pOOUTH B TPEW] MAPKETHHTY, 1 HA KOTO OYAyTh CIIPSMOBaH1 BiAMOBIIHI 3yCHILIA.

Tabauys 3
Cucremaru3saiisi IHCTPYMEHTIB TPeil/l MAPKETHHIY B KaHAJaX PO3NOAiIy

JlaHkHu B KaHAJi po3noainy

HinboBa Bipo6HuK OnroBuii | Po3apionmii | [Toce- Toprogerp Kinnesnii
ayauTopis TOPrOBEb | TOPIrOBELb |PEIHUK MOCIIyTaMHu CIIOKHBAY
[Tepconan CTuMYJIIOBaHHS BJIACHOT0 30yTOBOI0 NMEPCOHATY Awmbacaiop
1. TIpemii mpoaaBIsIM. dbaxiBis
2. JlomaTtkoBi puBiJIel MPOIABIISIM.
3. Konkypcu npozaasuis ¢ipmu.
4. MopaibHi 320X04YECHHS IPalliBHUKIB.
5. KoHCynbTyBaHHS 1 HABYAHHS [IEPCOHAITY.
6. Ceprudikarrist GpaxiBIiB.
7. Teambuilding.
[Tocepennuk | CTUMYJIIOBAHHSI 3aKyNiBeJb TOProBeJbLHUX MOCEPETHUKIB Ambacanop
1. Mepuanai3usr: MicIs
— HaJIaHHS TOPrOBOTO OOJIaTHAHHS, IPOIAXKY
— POS-marepianu.
2. 3HWKKH:
— 3a BeJIUKHIA 00CsAT MapTii ToBapy;
— 3aJIEKHO BiJ 00cATY Ta 000POTY i MOBTOPHUX KYITiBEJIb;
— HOCATHCHHA IUIaHY,
— 32 KOMIUICKCHY 3aKyIIiBJIIO.
3. Komnencariii.
4. BcTaHOBJICHHSI T2 340X0UYCHHST BUKOHAHHS TJIAHOBUX OOCSITIB MPOIAXKIB.
Kinnesuit CrumyaroBaHHS NpoaaKis kinneBoro | CtumymoBanns | AmOacagop
CIIOKUBAY CNOKMBAYa npoaaxkiB KiHie- | OpeHay
1. Mepuanaif3uHr: BOI'0 CIOKMBa4a
— BHKJIQJIaHHS TOBAPIB HA TONHUIIIX; 1. TIporpamu
— PO3MPOAAK; JIOSUTBHOCTI.
— IIpe3eHTAIlis 1 AEMOHCTpAIlisl TOBApy; 2. 3BHUKKH.
— IpeMitoBaHHs NOKyMIiB, cash back; 3. Trial period.
— KYIIOHH. 4. Direct marketing.
2. [Iporpamu JIOSTBHOCTI. 5. Indoor pexnama.
3. BHMKKH. 6. Social media.
4. CeMILTiHT. 7. MoOinbHi
5. Direct marketing. JIOJIaTKH.
6. Indoor pexiama. 8. Yar-6oT1H.
7. Social media marketing. 9. biokueiin-
8. TexHomorii TOMOBHEHOI PeaTbHOCTI. TEXHOJIOT1H.
9. MoO1IbH] JOIATKH.
10. Yar-60TH.
11. BioK4YeitH-TEeXHOJIOTIH.

Iicepeno: cknadeno na ocnosi [2, 7, 10].
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Jani B crarTi Ha OCHOBI BHIIE BHKJIAQJEHOI'O Marepialy IPOMOHYETbCS aBTOPCHKA
CHUCTEMaTH3aIlisl IHCTPYMEHTIB TPEH ] MapKETUHTY B KaHAJIaX PO3MOJLTY, sIKa JI0 BUIE3a3HAYCHUX
knacudikamii gogae pyHkionanbHU miaxia. [{o qae MOKIUBICTE BiIMOBICTH TaKOXK HA MUTAHHS
XTO caMe€ B paMKax TpeiJ MapKeTHHTY MOK€ WHIOCh 3pOOMTH JUIsl MiJBUILIEHHS MOMUTY Ha
MPOAYKIIIO B KaHAJl PO3MOILTY.

B HaBenena cucremaTu3zaiii 1HCTPYMEHTIB TpEWJ MapKETUHTY B KaHajlaxX PpO3MOIiTY
JIOTIOBHEHA aKTyaJIbHUMH HOBITHIMU 1HCTPYMEHTAMH, U ayJUTOPii KIHIIEBUX CIOXKUBadl TAKUMH
sk: social media marketing, TeXHOJIOTIi TOMOBHEHOI peaabHOCTI, MOOLIBHI JOJIATKH, 4aT-O0TH,
ONOKUYEHH-TEXHOJIOTIi; B TOW vac SK AN ayauTopii mepcoHamy: ceprudikamis QaxiBUiB Ta
teambuilding.

BHCHOBKM ¥ mMepcneKTHBHM MOJAJIBIIMX HOCHiIKeHb. B CcTaTTi pO3IISHYTO E€BOJIOLIIO
TpPEHJ MapKETUHTY SIK KOMIUIEKCY 3aco0iB, MIOJ0 MiJBUINECHHS IMOMUTY Ta CTUMYJIIOBaHHS 30yTy
npoayKIii. 3a3HavyeHi eTanu BioOpa)karoTh MOCTIMHY agamnTaiilo TPeWJ MapKeTHHTY 10 3MiH B
TEXHOJIOTISX, CIIOKUBUUX YMOAOOAHHSIX Ta PUHKOBUX ymoBax. CydacHa epa TpeilJ MapKeTHHTY
BHUMAarae BiJl KOMIaHi# TMOCTIHHOTO BJIOCKOHAJICHHS Ta BUKOPUCTAHHS 1HHOBALIMHUX MIAXOJIB IS
JOCSITHEHHST CBOiX Iiyieli. Ha ocHOBI icHyroumx kimacudikaiiii, aBTopoM OyJIO 3ampOorOHOBAHO
cucTeMaTH3allis IHCTPYMEHTIB Tpeiil MapKeTUHTY B KaHajax po3noniry. HaykoBa HOBHM3HA CTATTi
MOJISiTa€ B JIOTIOBHEHHI paHiIIe BIIOMHUX IHCTPYMEHTIB TpEHJ MapKETUHTYy HOBITHIMHU, TaKUMU SIK:
social media marketing, TeXHOJOrii JOMOBHEHOI pealbHOCTI, MOOUIBHI [IOJATKH, 4YaT-0O0TH,
OnokueriH-TexHosorii. Taki 3axomm sk cepTudikamis (QaxiBiB Ta teambuilding Ttakox
3aMpOIMOHOBAHO BBAXKATH IHCTPYMEHTAMH TPEWJ MApKETUHTY B KaHanax posmnoairy. [lomampmm
HampsIMKOM  JIOCITI/DKEHb MOKe€ OYTH pO3pOOJICHHS KIIOYOBMX TIOKA3HHWKIB 1 OIIIHIOBaHHS
e(eKTUBHOCTI TPeH1 MApKETHHIOBUX 3aX0/IiB, I110JI0 KOXKHOT JIAHKU B KaHAJ1 PO3MOILTY.
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