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HNPOBJEMMU MUTHOI'O PEI'YJIIOBAHHA ITIIJI YAC
HNEPEMIINEHHA TEPEBUHN YEPE3 MUTHHUU KOPIOH YKPAIHHU

HeratuBHi TeHJeHIi y €KOJIOTIYHOMY CEKTOpI YKpaiHM € XpOHIYHUM
JOKEpesoM IpobJieM JUIsl HaIlloOHAIBHOI eKOHOMIKHM. B ymMoBax moBHoMacmTaOHOL
BIMfHM caMe IHTCHCHMBHI OOMOB1 dii CTaJdM KIIOYOBHUM YHHHHUKOM TOTIpIICHHS
exonorii. OmHak TopsAx 3 UMM B YKpaiHi JOBrud yac IicHye TmpoOiemMa
HEKOHTPOJIHLOBAHOI Ta HE3aKOHHOI BUPYOKH JIICIB, a TAKOXK peari3allii BiImOBIIHOI
MPOJYKIIii, y T.4. HA 30BHIIITHI PUHKH.

[Ile B 2015 pori Bepxosna Pana Ykpainu BHecsa 3MiHU 10 3aKOHY Y KpaiHH
"[Ipo  0coOMMBOCTI  JEPKABHOTO  PEryJIOBaHHSA  JISJIBHOCTI  CYO'€KTIB
MIJMPUEMHUIIBKOT  JISTIBHOCTI, TOB'SI3aHOT 3 peajizailielo Ta EeKCIOPTOM
JicomaTepiaiiB", SKUMH OyJiO 3allpOBAIX)KEHO TUMYACOBY, CTpOKOM Ha 10 pokis,
3a00pOHY BUBE3€HHS 3a MEXI MHUTHOI TEepUTOpli YKpAaiHM Yy MHUTHOMY PEKHMI
EKCIIOPTY HEOOpOOIeHUX JicoMaTepiaiB.

3a MOYaTKOBUM 3aJyMOM ISl HOpMa Majla BPEryIIOBaTH HU3KY MHpoOiieMm,
30Kpema:

1)  3ynUHUTH HE3aKOHHY Ta 0E€3KOHTPOJBHY BUPYOKY YKPaiHCHKOIO JICY
3 MOAAJIBIIMM HOTO BUBE3EHHSM 32 KOPJIOH;

2) MOCIPUSATH BITHOBJIEHHIO €KOJIOT11 Ta JIICOBUX HACa)KEHb, 30KpeMa y
ripchKiil vacTuH1 yKpaincbkux Kapmnar;

3) 3a0e3meyuTd CHPUATIUBI yMOBH [UJII PO3BUTKY BITUM3HSIHUM
JIePEBOOOPOOHNM IMIAMPUEMCTBA 3aBASKH 301IBIICHHIO BHYTPIIIHHOTO PECYpCy
JJIOBO1 IEPEBUHU.

MopaTopiii Ha €KCIOPT JICY-KPYIIISIKY JIHCHO 3017bIINB CHPOBHHHY 0azy
JUIS YKPaiHCBhKHX MiJNPUEMCTB Ta OyB OAHHMM 13 BaXKJIUBUX YMHHUKIB 3POCTaHHS
nepeBooOpoOHOT ramy3i ympomoBxk 2016-2018 pokiB [1]. OmgHak 3ampoBaKeHHS
MOPATOPiI0 Ha EKCHOPT KPYIIISIKY CTAJI0 MPUIHMHOIO TOPTOBEIHHOI CyMEPEUKH MiXK
VYkpainoro Ta €C 110,10 HEBIAMOBITHOCTI LIBOTO IHCTPYMEHTY cTaTTi 35 Yroau mpo
acormamiro MK Ykpainowo ta €C [2], ska Oyna miarBepmkeHa y 2020 porri
MDKHApOJIHUM apOiTpakeM. 3 1HIIOTO OOKy, 1€l IHCTPYMEHT He OyB YCIIIIHHUM 3
TOYKHU 30pY MOJOJIAHHS HE3aKOHHUX BUPYOOK Ta KOHTpaOaHAM JICY-KPYTIISKY 3
Vkpainu. 3okpema, jguiie Ha PiBHenmmHi 3a 2023 Oyno 3apeectpoBaHo 276
KpUMIHAJBHUX MPOBA/KEHb 3a (pakTaMu HE3aKOHHOI BUPYOKH JIICY Ta CKepyBaJu
1o cyny 45 takux cnpaB [3]. 3 iHmOro OOKy, 3a OLIIHKAMU €KCIepTiB [HCTUTYTY
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EKOHOMIYHHX JIOCHI/DKEHb Ta TMOJITUYHUX KOHCYJbTAIli 3a pesynabratamu 2017
poky Mmaitke 0.5 MJIH TOHH JiCy-KpyIJisiky Oyio BuBe3eHO A0 €C mia BUIIIAIOM
MaJMBHUX JPOB 1 1151 TEHACHITIS Majla MiCIle B HACTYIHI poku [4].

30kpeMa, MHMPOKOTO TMOIIUPEHHS HAaOyB CMOCIO HE3aKOHHOTO BUBE3CHHS
3a00pOHEHOI JIEPeBUHH i BUIJISAIOM JPOB ILISAXOM MiJPOOJIICEHHSA JTOKYMEHTIB,
HEOOXTHUX MJI1 OTPUMaHHS cepTu(dikarta Mpo IMOXOKEHHs JiicoMaTepialiB Ta
BUTOTOBJICHUX 3 HHMX MNUJOMaTepiaiiB. [HIIMM BapiaHTOM Ccroco0y BYMHEHHS
KOHTpaOaHIM LUISIXOM NPUXOBYBAaHHS BiJi MUTHOIO KOHTPOJIIO € HEIOCTOBIpHE
JeKIapyBaHHS: 1) AeKiapyBaHHsS JEpPEBHHM HE CBOIM TOBapHHM KOJOM; 2)
JeKJIapyBaHHS JCPEBUHU HE CBOIM HalMCHYBAaHHSIM, BUKOPHUCTAHHS TOBApiB IPyIH
«IPUKPUTTS» (BUCOKOBAPTICHA JIEPEBHHA JCKIAPYETHCS K HHU3bKOBApTICHA); 3)
MOBHA IMiJIMiHA HaWMEHyBaHb, HAMPUKIAJ, 3aMICTh HEOOpPOOJICHOI JepeBUHU
JEKJIAPYIOThCSl TOTOBI BUpOOHU 3 HEl; 4) HEIOCTOBIPHE JeKJIapyBaHHs KUTbKICHUX Ta
SKICHAX XapaKTePUCTUK JCpeBUHHU. SIK BapiaHT MOXE BHUKOPHCTOBYBATUCS
MacKyBaHHS y BaroHi cepep mrabeiniB oOpoOIeHoi 1epEeBUHH KOJIOJ 3 JIEPEBUHU,
3a00poHeHoi 10 excropty [5, C. 519-523].

JlomaTkoBOO MPOOJIEMOIO JJIT YKPAiHCBKOTO JepeBOOOPOOHOTO Oi3HECy
CTaJIM CYTTEBI YEPrH Ha 3aX1THOMY KOPJOHI, CIIOYATKy 3YMOBJIEHI MacIITaOHOIO
MEPEOPIEHTAIIEI0  €KCIOPTY KIIOUYOBUX CEKTOpIB HAa aBTOMOOUIbHHMM  Ta
3aJTI3HUYHUN TPAHCIOPT, a 3T0JIOM — OJIOKAJ0I0 MYyHKTIB MPOMYCKY MOJbCHKUMHU
NpOTECTyBaJbHUKAMU. SIK pe3yabTaT, dYac OYiKyBaHHS MPOIEAYP MHUTHOTO
o(QOpMIICHHS CYTT€BO 3piC, IO MPHU3BEIO A0 JOJATKOBUX BHUTpAT EKCIOPTEPiB
IPOIYKIIT 1€peBOOOPOOKH.

Takum ynHOM, MUTHE PETYIIOBAHHS i Yac MEPEMIIICHHS JCPEBUHU Yepe3
MUTHUUA KOPJOH VYKpaiHM B YMOBax IIOBHOMACIITa0HOI BiMfHM Mae OyTu
CIpsIMOBaHE Ha MaKCUMAJIbHY MPOTHUIII0 KOHTpaOaHAl 3 OJTHOYACHUM 3HUKEHHSIM
qacy, HEOOX1THOTO JUIS 3IMCHEHHS MUTHOTO 0(OPMIICHHS BIAMOBIAHOT PO TYKIIIi.
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INTEGRATION OF ADVANCED TECHNOLOGIES IN BRAND
MANAGEMENT: Al, BLOCKCHAIN, NFT, AND VR/AR

In the era of digital transformation, brand management faces new challenges
and opportunities. Progress in the fields of artificial intelligence (Al), blockchain,
non-fungible tokens (NFT), virtual reality (VR), and augmented reality (AR) opens
new horizons for innovation in branding and marketing. These technologies offer
unique tools for strengthening customer engagement, building trust and loyalty,
and creating a unique digital experience. The introduction to this topic requires an
understanding of not only the technological aspects of each of these innovations
but also their practical application within brand management strategies.
Considering Al, blockchain, NFT, and VR/AR through the lens of branding allows
us to assess their potential for creating deep and meaningful relationships with
consumers, as well as for strengthening a brand's position in the digital
environment.

In recent years, the landscape of digital marketing has undergone significant
transformations, with social media emerging as a pivotal platform for brand
storytelling and consumer engagement. Dwiandini A. [1] underscores the strategic
employment of social media influencers in targeting Generation Z, highlighting
their effectiveness in shaping brand perceptions and consumer behavior.
Concurrently, Kapoor K. [2, p. 531-558] provide a comprehensive overview of the
evolution of social media research, tracing its progression from a focus on social
interactions to its current role as an indispensable tool in digital marketing
strategies. This body of work emphasizes the multifaceted impacts of social media
across various business domains. Ledn-Alberca T. [3, p. 309-318] delve into the
specific trends and technological advancements in digital marketing on Instagram,
offering insights into how brands can leverage the platform's unique features to
enhance their marketing efforts. Their research contributes to a broader
understanding of the dynamic digital marketing ecosystem and its technological
underpinnings.

Adding to this discourse, Nadeak T. [4, p. 01-08] explore innovative
marketing strategies within the digital era, conducting a systematic literature

347


http://www.ier.com.ua/ua/publications/articles?pid=6141
https://doi.org/10.24144/2788-6018.2023.01.90

