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The study explores ways of integration of traditional Chinese embroidery into
modern graphic design and its influence on contemporary practice. Based on the
analysis of embroidery's artistic traits and current graphic design trends, four
application directions, such as Stylization of Embroidery, Three-Dimensionalization
of Flat Imagery, Modern Deconstruction of Embroidery, and Digitalization of
Embroidery Motifs, were pointed out. Emphasizing traditional elements' significance
the research reveals their potential to enhance cultural diversity and design
innovation.
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INTRODUCTION

Chinese embroidery as a traditional artistic expression with a long history is
an important carrier of contemporary national aesthetic concepts and artistic
practices. Embroidery techniques have gone through many evolutions in different
times, gradually forming various schools with distinctive regional characteristics,
such as Suzhou embroidery, Shu embroidery, Hunan embroidery, and Cantonese
embroidery. Its artistic characteristics are mainly reflected in the fine needlework
and rich use of colour, showing a high level of artistic aesthetics and technology
through the delicate lines and rich layers of colour matching. Many embroidery
works contain deep cultural symbolism, such as auspicious patterns, legends, and
stories [1], which are important parts of traditional Chinese culture. Driven by
globalization, the integration of traditional art and modern design has become a
major trend in contemporary design practice.

PURPOSE

This study explores in depth the application a traditional art of Chinese
embroidery in contemporary graphic design, in particular analyzes in detail its
artistic characteristics and its interpretation in graphic language, compositional
principles and semiotics. It aims to reveal the potential value of Chinese embroidery

13



\\\
,1'0

' 1) . VI MixHapogHa HayKkoBO-NpaKkTu4iHa KoHdepeHLis
! ) . ." «AKTYANbHI NPOBJIEMU CYYACHOIO AN3AUHY»
SVt Kuie, KHYTL, 25 keimHs1 2024 p.

<~ ,'

in promoting cultural diversity and facilitating design innovation, while emphasizing
the importance of maintaining and passing on its cultural characteristics in the
context of globalization.

RESULTS AND DISCUSSION

In the process of integrating Chinese embroidery into modern graphic
design, design elements such as graphic language, composition and semiotics are
skilfully applied to realize a subtle combination of tradition and modernity. On this
basis, the study identifies and analyzes several key methods of its application in
practice.

An important direction of integration of traditional Chinese embroidery in
graphic design is Stylization of Embroidery. In advertising and brand identity, the
motifs and styles of traditional embroidery are given a modernized look and a new
visual language. As shown in Figure 1:1, traditional embroidery elements such as
flowers, cloud patterns and auspicious clouds are reinterpreted and simplified
through the filter of modern design language. It becomes a minimalist and abstract
form that demonstrates the preference for clear lines and forms in modern design
as opposed to the elaborate details in traditional embroidery. This stylized treatment
is not only reflected in the simplified lines and colours, but also in the abstract
interpretation of traditional motifs to make them more in line with contemporary
aesthetics. Such a change not only maintains the essence of the original culture,
but also appeals to the modern people.

The process of transforming a flat image into a three-dimensional visual
presentation is known as Three-Dimensionalization of Flat Imagery. It is the
transformation of traditional embroidery elements into a form with three-dimensional
visual effects through compositional techniques and the enhancement of visual
hierarchy. As shown in Figure 1:2 in packaging design, this technique is particularly
important because it not only enhances the visual impact of the design, but also
increases the level of consumer perception by giving the product a unique texture
and depth. Through this method, graphic design transcends two-dimensional
boundaries and presents an almost tactile three-dimensional effect, opening up new
dimensions for the application of traditional embroidery elements in modern design
contexts.

The Modern Deconstruction of Embroidery allows to compose the basic
elements of the image through the skilful use of points, lines and planes to express
many different visual effects. Moreover, graphic composition of embroidery can be
conveyed in various ways, symmetry, balance, and repetition with being the most
important ones. In Figure 1:3, the traditional embroidery art is reconstructed through
the context of poster design, the composition emphasizes symmetry and geometric
balance [2], and the traditional embroidery patterns such as phoenix, lotus and
auspicious cloud patterns are transformed into basic shapes and lines through
modern design techniques, and reorganized with innovative layouts, presenting a
more novel visual style. This deconstruction method not only injects the dynamic
vitality of modern design into the ancient art form, but also reflects a deep
understanding and respect for the original cultural elements, adapting the traditional
cultural patterns to modern visual language and aesthetic requirements.
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Fig. 1. Application directions of some elements of the traditional Chinese
embroidery in modern graphic design: 1 — Embroidery stylization; 2 — Embroidery
elements in Packaging Design; 3 — Embroidery elements in Poster Design; 4 —
Embroidery Digitizing.

Digitalization of Embroidery Motifs refers to the transformation of the
traditional art of hand embroidery into a digitally mediated representation. As can be
seen through Figure 1:4 the traditional elements of embroidery are abstracted and
each graphic is layered with lines and transparency, create an effect similar to a line
drawing or perspective drawing. This stylized and digitized treatment gives the
traditional embroidery patterns a sense of modern technology while maintaining
their original symmetry and aesthetic appeal. These patterns can be applied to a
variety of design scenarios, such as motion graphics and light projection art. In this
way, the traditional art of embroidery is able to break through the physical
limitations and enter the broader digital realm.

CONCLUSIONS

By analyzing the application of Chinese embroidery in modern graphic
design, this study demonstrates the successful integration between traditional art
and modern design techniques. It is found that the stylization of embroidery
elements, the three-dimensionalization of graphic images, modern deconstruction,
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and digitization not only enhance the visual effect, but also give new vitality to the
embroidery elements while maintaining the original cultural essence. These
applications show that the introduction of traditional art elements into modern
design not only enhances the aesthetic value and cultural connotation of the design,
but also promotes the innovative development of the design field. In the future, this
kind of integration is expected to be further explored, providing more insights for
designers and playing a greater role in cultural inheritance and innovation.
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YEHT K., CKNNAPEHKO H.

OOCHNIAXXEHHA KUTAUCBLKOI BULLNBKMW: 3ACTOCYBAHHA
TPAOULINHUX ENEMEHTIB Y CYYACHOMY FPA®IYHOMY AU3ANMHI

LocnidxeHHs1 poskpueae HanpsiMKu iHmeepauii mpaduuiliHoi KumadlcbKoi
8ULWIUBKU 8 cyvacHuUl epagidHull dusalH ma ii ennue Ha cy4YacHy npakmuky. Ha
OCHo8i aHanisy XxyO0oxHix ocobnueocmell 8UWUBKU ma Ccy4dacHUX meHOeHUil
epaghiyHo2o Ou3aliHy eudifleHo Yomupu HarnpsMKu: cmuni3auis eulwusKuU,
mpuesuMIpHiCMb 710CKO20 306paxKeHHsl, cydyacHa OEeKOHCMmpYKUis euwusku ma
uyugbposizayia momusie euwusku. [liOkpecnoyu  3HaYeHHs  mpaduyitiHuX
ennieMeHmige, OOC/iOXeHHsI  po3Kpueae ixHili nomeHyian Onsi  MOCUMEHHS
KynbmypHO20 po3maimmsi ma iHHogauil y Ou3adHi.

Knroyoei cnoea: kumalicbka suwueka, epagiyHuli dusaliH, iHHosauyituHul
dusaliH, kKumalcbKa Kynbmypa, Memod Ou3aliHy.
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