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The concept of sensory rooms in shopping and entertainment complexes is
explored as a space for relaxation and psychological relief in crowded
environments. It’'s been established that multisensory design, focused on
accessibility, sustainability, and eco-friendliness, serves as the foundation for
shaping the interiors of sensory rooms. As an emerging field in modern interior
design, multisensory design seeks to integrate visual experiences, acoustics, tactile
interactions, and olfactory influences to create immersive environments. The means
by which the necessary interior space can be created have been identified.
Specifically, these include greenery, the use of natural materials such as wood and
its derivatives, light and natural tones, the selection of a minimalist style in
decoration and furnishing, and more. The study explores the concept and
characteristics of multisensory design, focusing on inclusion, sustainability, and
multisensory engagement in the interiors of sensory rooms for visitors of shopping
and entertainment complexes. As a new field in contemporary interior design,
multisensory design aims to integrate visual impressions, acoustics, tactile
interactions, and olfactory influences to create an engaging and unique space.

Key words: design, multisensory design, interior, shopping and
entertainment complexes, sensory room.

INTRODUCTION

The Traditional design often prioritizes on visual effects while neglecting the
potential and contributions of sensory modalities. It results in a one-dimensional and
static user experience, which fails to meet contemporary demands for rich,
multidimensional, and immersive environments. The design of modern interiors
must meet the requirements of inclusion, accessibility, sustainability, and perception
through all human senses - sight, hearing, smell, and touch. Multisensory interior
design is responsible for achieving this. Therefore, sensory rooms in shopping and
entertainment centers are indispensable as they cater to diverse visitor needs,
promote inclusivity, and enhance overall customer experience.

One of the key factors influencing the aesthetic perception of the
environment is the relatively new field of multisensory design. Thus, the range of
design tools expands to create comfortable conditions for human presence in
architectural spaces.
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Several academic interior designers and architects have contributed to the
research and development of multisensory design. For instance, Andersen M.,
Gaver B., Moussavi F., Ratti C., Pallasmaa J. have advanced the understanding
and application of multisensory design in architecture and interior design, enriching
the ways spaces can engage and influence occupants [1-4].

These professionals have advanced the understanding and application of
multisensory design in architecture and interior design, enriching the ways spaces
can engage and influence occupants.

PURPOSE

The aim of this study is to identify the concept and characteristics of multi-
sensory design and its application in shaping the interiors of sensory rooms for
visitors in shopping and entertainment complexes.

RESULTS AND DISCUSSION

A Multi-sensory design is an approach that engages multiple human senses
- sight, sound, touch, smell - to create more immersive, comfortable, and inclusive
environments. This design philosophy enhances the way people interact with
spaces, making them more engaging and accessible. Multisensory design is
relevant in shaping the interior design of sensory rooms - places for rest and
relaxation in crowded spaces, especially shopping complexes (Fig.1.).

human-centered
approach

universal design

Fig.1. Components of multi-sensory design

In the shopping complex, the task of sensory room is to enhance people's
perception and emotional experience of a product or environment by engaging
multiple senses. This multisensory stimulation influences mental states, providing
healing, relaxation, and rest, thereby enhancing user experience and fostering
emotional connections and memorable experiences.

Sight is one of the primary means by which people perceive things. Visual
elements such as color, shape, texture, and dynamic effects are effective in
capturing attention and conveying specific information or emotions. Harmonious
colors and shapes in medical settings can reduce patients' anxiety and fear, while
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bright and lively colors combined with interesting shape designs in educational
environments can stimulate students' interest in learning and creativity.

A good example of implementing a sensory zone design is Shanghai K11
Shopping Center. It has transformed its open-air atrium into a giant art installation,
creating visual impact through dynamic projections and enhancing tactile
participation via interactive sculpture exhibitions and VR experiences (Fig.2.).

A

Fig.2.

£

K11 Shopping Center (K11 rt Mall). Interiors of the sensory zone,
Bregman and Hamann Architects, Shanghai, 2013

Similarly, Jewel Changi Airport's «Forest Valley» and «Rain Vortex»
integrate natural elements into the commercial complex. It constructs a
multisensory ecological space through the plant community of the «Forest Valley»,
the sound of the waterfall, and the visual impact of the «rain vortex». The design
concept emphasizes the healing effects of an «urban rainforesty, utilizing a natural
light dome to modulate the transition between day and night lighting (Fig.3.).

\'

Fig.3. Jewel Changi Airport, arch. «Moshe Safdie», Singapore, 2019: a — general
view of the center; b — interiors of the sensory zone
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CONCLUSIONS

Sensory rooms in shopping and entertainment complexes serve as inclusive
and functional spaces that enhance accessibility and customer satisfaction. Their
thoughtful interior’s design benefits neurodiverse individuals, families, and anyone
in need of a moment of calm amidst the bustling environment.
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YEHb Lize, KUCIJIb C.

MYJNbTUCEHCOPHUA OU3AWH B IHTEP'€EPAX CEHCOPHUX KIMHAT
Ond BIABIAYBAYIB TOPIrOBO-PO3BAXAIIbHMX KOMMIEKCIB

Y cmammi po3kpugaembcs MOHAMMS CEHCOPHUX KiMHam y 6a2amosntoOHuX
rpocmopax — mopeaieeribHO-po38axasbHUX KOMeKcax, K Micusi Ons: 8i0rnoYuHKY,
penakcauil, rcuxosoeiyHo2o pO38aHMAKEHHS. BcmanosrneHo, wo
MynbmuceHcopHull  Qu3alH,  skul  30cepedxeHul  Ha:  docmyrHocmi,
€eKoJ102i4HOCMI, cmarfoMy pPO38UMKY — € OCHOB0I Yy (hOPMOMEOPEHHI iHMep’epie
CEHCOpPHUX KiMHam. bBbydyd4u Hoeoro obracmio cydacHoeo QusalHy IiHmep'epy,
MynibmuceHcopHull Ou3alH rnpasHe o6°c¢dHamu ei3yasbHuUl 00Ceid, aKyCcmuky,
makmursbeHy 63aEMO0il0 ma HIX08i ernueu O CMBOPEHHS 3axOrHY020
cepedosuwja. BusHayeHo 3acobu, 3a paxyHOK SKUX MOXHa cghopmysamu
HeobXxiOHUU iHmMep’epHUl npocmip. A came: 03e5IeHEHHS, BUKOPUCMAaHHSI MPUPOOHIX
Mamepianie — Oepeea ma (o20 MOXIOHUX, ceimnux i fApupodHiX MoHie, eubopy
MiHiManicmu4Ho2o cmuso y 0300651eHHi ma mebrnogaHHi 8 iHmep’epi, mouwio.
JocnidxeHHs1 8ugYae KOHUENUito ma XapakmepucmuKku My/IbmUCEHCOPHO20
OusaliHy, 30CcepedXy4YuCb Ha BKITHYeHHi, QocmyrnHocmi, cmilkocmi ma
MYJIbMUCEHCOPHOMY 3ally4eHHi 00 iHmep'epie CeHCOpPHUX KiMHam Osis1 gidgidysauyie
mopeaosux ma po3eaxaslbHUX KOMIIIeKcig. 5K Hoee rosie 8 cyyacHomy Ou3alHi
iHmep'epy, MynbmuceHcopHul du3salH npazHe iHmeapysamu 8i3yarbHi 8paXXeHHS,
aKycmuky, makmusibHi 83aeMo0ii ma HIoxo8i ernnueu 051 CMBOPEHHS Uikago2o ma
Hernoe8mopHO20 rPOCMopy.

Knroqoei cnoea: dusaliH, MynbmuceHcopHul dusalH, iHmep'ep, mopaogo-
po3saxkaribHi KOMIIEKCU, CeHCOPHa KiMHama.
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