Bunyck 3 /2015

Il Ta HOBaUll Yy BULWIN apXITEKTYPHO-XYAO0XHIN OCBITI

.o

-

Tpaguu

100

®pouos L. B., Koaocuivenko M. B., [lamkesuy K. JI.
Kuiscokuii HayionanbHuil yHigepcumem mexHono2it ma Ou3auny

OCOBJIMBOCTI PO3POBKHU BPEHY

B YMOBAX CYYACHOI YKPATHCBKOI FASHION-TH1Y CTPIi

VK 746.4:687.016

®poaos 1. B., Koaocnivenko M. B., [Tamkesny K. JI. Oco-
6JMBOCTI PO3p00KH GpeHy B yMOBAX Cy4acHOI YKpaiHCbKOT
fashion-inaycTpii. MeToro MOCHiDKEHHS € BIOCKOHAJICHHS
nporecy po3poOku OpeHAy B yMOBax Cy4acHO! yKpaiHCBKOL
fashion-inmycTpii Ha OCHOBI AOCTIDKEHHS 00’ €KTUBHHX 3aKOHO-
MipHOCTEl HOro opMyBaHHS i IPOCYBAHHS HAa PHHKY MOZHOTO
omsry. IIpoBeeHO MOPIBHSIBHY XapaKTEPUCTHKY YKPAaiHCHKUX
1 CBITOBHX OpEH/IIB MOIHOIO O/ATY 3a XapaKTePHUMH MOKa3HH-
KaMH: €Taly PO3BUTKY OpeH/Ty; YNHHUK IOMy/spH3anii OpeHna;
LiTbOBA ayAUTOPIs (CHOXKKMBAY); KOHIEMLis OpeHy; (iHaHcoBa
JUSIBHICT, PE3YIIBTATH, MPOJIAXK; KOHKYypeHTH Openay Tomo. Ha
OCHOBI IIPOBE/ICHUX JIOCITI[KCHb BU3HAYCHO YAHHHKH YCIIIIHOCTI
OpeHIy, a TAKOX eTaIy HOoro po3poOKH i IPOCYBaHHS Ha PUHKY,
III0 I03BOJIMJIO CTBOPUTHU HOBi IEPCIEKTUBHI MOJETI PO3pOOKH
OpeH/Iy MOIHOTO OfIArY 3 ypaxXyBaHHIM CIEUU(IKH yKpaiHCHKOT
iHAYyCTpii MOIH.

Kuro4oBi ci10Ba: OpeHs MOTHOTO OFATY, OPEHIHUHT, yKpaiHChKa
fashion-iagyctpis, u3aiiHep OOATY.

®poaos U. B., Konrocanuenko M. B., [Tamkesuu K. JI.
Oco0eHHoCTH pa3padoTKu OpeH/1a B YCIOBUSIX COBPeMEeHHOM
ykpaunckoii fashion-unaycrpun.

Llenbro MccneoBaHus ABISIETCS COBEPLICHCTBOBAHHE MPOIIECca
pa3paboTkyu OpeHJa B yCIOBHAX COBPEMEHHON YKPaWHCKOM
fashion-nHAYCTPUN HA OCHOBE UCCIICNIOBAHUS OOBEKTHBHBIX 3a-
KOHOMEPHOCTEH ero (JOpMHPOBaHHS M MPOJBMKEHUS HA PHIHKE
MOJHO# ozmex bl [IpoBeneHa CpaBHUTEIbHAS XapaKTCPUCTHKA
YKPaHCKHX W MHPOBBIX OPCHIOB MOZHOW OJEXKMBI IO TAKHM
IOKA3aTeJIsIM: 3TAIbl pa3BUTHs OpeH/a; GakTop MOMmyIspr3ayn
Openpa; nenesas aymuTopus (TIOTpeOUTEb); KOHIETIHs OpeHaa;
(huHAHCOBAs ACATEIBHOCTD, PE3YJIBTATHI, IIPOAAXKa; KOHKYPEHTHI
Openza u T. 1. Ha 0CHOBE IPOBEACHHBIX MCCIICIOBAHMIT OIIpe/ie-
JIeHbI (haKTOPBI YCIEIIHOCTH OpeHAa, a TaKKe 3Tallbl CO3/aHus
Y NPOJIBIKEHHs OpeH/Ia Ha PHIHKE, YTO MO3BOJIMIIO pa3paboTaTh
HOBBIE MIEPCIICKTUBHBIC MOJIEIIH CO3aHMs OPEH/1a MOTHOM 018Xk~
JIBI C Y4ETOM CIe(HKH YKPAUHCKONW MHIYCTPUH MOJIBI.
KuroueBbie c10Ba: OpeH] MOIHOM OJ1CK A1, OPCH/IVHT, YKpanH-
cKas fashion-uHIycTpus, TU3alHED OJCHKIBI.

Frolov 1., Kolosnichenko M., Pashkevich K. Features of de-
velopment of brand in the conditions of modern Ukrainian
fashion-industry.

Background. Ukrainian fashion-industry in modern terms needs
row of adjustments and perfections. Today for Ukraine actual
is adaptation of world experience, purchased in the process of
creation and development of brands. Before domestic fashion-
business the difficult task of creation and maintenance of own
market segments, fight stands both on own and on international
the competition field with companies which have a powerful ar-
senal of the most modern brand technologies, that predetermines
the necessity of activation of scientific and applied researches of
the noted direction actually and. It strengthens meaningfulness
methodological developments in industries of brand management,
which give the proper methodical providing for development and
advancement of competitive domestic fashion-brands of fashion-
able clothes to the world markets.

Objectives. A research purpose is perfection of development of
brand process in the conditions of modern Ukrainian fashion-
industry on the basis of research of objective conformities to law
of his forming and advancement at the market of fashionable
clothes. The scientific novelty of work consists in the complex
going near the study of concept of branding and determination of
sequence of his development taking into account the features of
Ukrainian fashion-industry.

Methods. As a methodological base of research is used scientific
methods retrospective, system functional, comparative analysis
and also methods of design and prognostication, scenario ap-
proach, economical statistical methods of collection and treatment
of information.

Results. Creation of brands of clothes is related to permanent
research activity. It is directed on the exposure of the hidden desires
and also obvious consumer necessities and expectations, which
the elements of brand - essence of brand, his individuality, values,
advantages and attributes are developed in accordance with. On
the basis of analysis of key concepts of brand, stages of creation
of’brand in accordance with consumer need and market conditions,
and also by other associate factors in relation to creation of brand
certainly key signs which are needed for the construction of that
or other brand, certainly key aspects of successful brand activity.
Comparative description of the Ukrainian and world brands of
fashionable clothes is conducted on characteristic indexes: stages
of development of brand; factor of popularization of brand; having
a special purpose audience (user); conception of brand; financial
activity, results, sale; competitors of brand and others like that.
Conclusions. On the basis of the conducted researches certainly
principles of progress of brand and also design and advancement
of brand, which allowed to create new perspective models of
development of brand of fashionable clothes, taking into account
the specific of Ukrainian industry of fashion. Comparative descrip-
tion of the Ukrainian and world brands of fashionable clothes is
conducted, their description is given, history of their creation and
fashionable collections are analysed. On the basis of analysis a
conclusion is done, that every designer elects the own method
of advancement of the brand, that is why it is possible to select
a few base factors which can show out a designer and brand in
fashionable world industry, namely: the gravimetric bringing in
of money is for creation and development of brand (financial
deposit); successful acquaintances which are the factor of rapid
popularization and finding of ways to advancement of brand at the
market of fashion; persistent of many years labour from beginning
to achievement of success by purposefulness and clear gradual
embodiment of creative potential of designer in collections and
creation on the basis of them of brand; to the innovations in the
technical, designer decisions, vision and embodiment in life of
cardinal new together with combination ability to hold out at the
fashionable market; creation of brand on the basis of the clear co-
ordinated labour of different specialists which put for a purpose
before itself not so much creative activity as near-term, but also
receipt of income; foundation of brand is with near-term part of
marketing activity and use of positions of planning of successful
brand; sponsion is in development of brand by the subsequent
commercial profit-sharing; creation of «legend of brand», which
is expressly supported during many years (child-designer, unbe-
lievable way through ununderstanding to world confession) and
others like that.

Keywords: brand of fashionable clothes, brand, Ukrainian
fashion-industry, fashion designer.
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OJISITY, TOPTOBOT MapKH Ta iX MOAATBIIOTO PEi3y.

He MoxHa IUTKOM CTBEPXKYBATH, IO YKPaiH-
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fashion week» — TrxHs MOIH, SIKUI OyJ10 BU3HAHO
HEPIIOIO MPOQECiHOI0 YKPaiHCHKOIO (DeIIH-aKIi€o.
I xoua crorozHi 3’sBUIIOCS 0araTo MepCHeKTUBHUX
fashion-6penniB, npairoe YkpaiHcbKa najgarta MOJIH,
BiIOYBaIOTHCS YHCICHHI ()eCTUBANI, MHCTEIIbKI BH-
CTaBKH, BUAAIOTHCS KYpHAIA MOJ — iHPPACTPYK-
Typa cydacHOi yKpaiHCBKOT MOJHOI iHIyCTpii HE B
NOBHIH Mipi 3a0e3nedye po3BUTOK L€l rays3i.

Mopna B YkpaiHi TUIbKH [104aja po3BUBATHCE,
TOMY ICHYIOTH II€BHI TPYIHOLI y HamparloBaHHI
BJIACHHX aJITOPUTMIB pO3BUTKY OpeHy. [IpoTe mosiza
HOBHX TAJIAHOBUTHX JU3aHHEPIB Ta ICKpaBUX OpeH-
IliB, KpeaTUBHUX (poTorpadis i CTHITICTIB, YCHIIIHAX
peKJIaMO3HaBIIiB, MAPKETOJIOTIB Ta IHIINX (axiBLiB
iHAYyCTpil MOAN CHpHsi€ 3pOCTAHHIO MailOyTHBHOTO
YKpaTHCBKOI fashion-iHnycTpii Ta 1l BUXOQy Ha CBi-
TOBUM PUHOK.

AKTyaJbHIiCTh AOCJTiAKEeHHS TOJATAE B
TOMY, 0 YKpPaiHChKUHN fashion-OpeHIUHT B cydac-
HHUX YMOBax HOTpeOy€ HHU3KH KOpEryBaHb Ta BJIO-
ckoHaeHb. CbhoroziHi Ast YKpaiHU aKTyaJbHOIO €
aJianTailisi CBITOBOTO JOCBiay, HAOyTOro B mpoIieci
CTBOpEHHS 1 po3BUTKY OpeHiB. [Tepen BiTIN3HIHIM
fashion-6i3HECOM CTOITh HeJIeTKe 3aBIAHHS CTBO-
PEHHS il yTpUMaHHS BIIACHUX PUHKOBHX CETMEHTIB,
6opoTr0a sIK Ha BIACHOMY, TaK 1 Ha MIXXHApPOTHOMY
KOHKYPEHTHOMY I10J1i 3 KOMITaHisSIMH, SIKi MalOTh MO~
TYXHHH apceHal HalCy4YacHIIIMX OpeHIMHTOBHX
TEXHOJIOTIH, M0 BJIACHE 1 3yMOBIIIOE€ HEOOXITHICTH
aKTHBi3aIii HAYKOBHUX 1 MPHKIAIHUX JIOCITiIKEHb
3a3HaYCHOTO CIpsiMyBaHH:L. Lle mocniroe 3HaYNMICTh
TEOPETHKO-METOAOJIOTIYHUX PO3POOOK y ramysi
OpeHI-MCHEIKMCHTY, SKi HaIarTh BiAMOBIIHE
METOJUYHE 3a0e3leUeHHs I PO3pOOIeHHS Ta
MIPOCYBaHHS KOHKYPEHTOCTIPOMOXXHHX BITIU3HIHUX
fashion-OpeHIiB MOJHOTO OJISITY HA CBITOBI PUHKH.

AHaJi3 ocTaHHIX J0CTiIzKeHDb | myOikauniii.
TeopeTH4YHOIO 1 METOAOJOTIYHOI OCHOBOIO
JIOCITIKEHHS CIIyTYBaJIM HayKOBI ITpalli BITYM3HIHAX
13apyOKHUX TOCIITHUKIB, TPUCBSTYEHI TpoOIIeMaM
OpeHIUHTY, a TAKOXK ICTOPil pO3BUTKY BITUM3HIHUX
1 CBITOBUX OpEHIB MOIHOTO OAiTy. TeopeTuuHi
OCHOBHW Ta TIPAaKTHYHi acrekTH moOymnoBu OpeHa B
Pi3HMX ray3sx po3mIsiHyTi B pasix [, Aakepa, XK.-
H. Kandepep, K. JI. Kennepa, B. ITepuis, O. I'yceBoi
Ta inmwx [1; 2; 4; 5; 8].

MeTo0 A0CHiAKeHHSI € BIOCKOHAJICHHS
mpolecy po3poOku OpeHIy B yMOBax CydacHOi
yKpaiHCcbKOi fashion-iHaycTpii Ha OCHOBI
JOCIIJPKEHHST 00’ €KTHBHHUX 3aKOHOMIpPHOCTEH HOro
(hopMyBaHH i IPOCYBaHHS HA PUHKY MOJIHOTO OJIAITY.

HaykxoBa HOBH3HA po00OTH MONArac B KOM-
TJIEKCHOMY ITiJTXOJ[i IO BUBYCHHS ITOHATTS OpSHINH-
Ty Ta BU3HAUEHHI IMOCIiTOBHOCTI HOTO PO3pOOKH 3
ypaxyBaHHSM OCOONMMBOCTEH YKpalHCBKOI fashion-
UHIYCTPil.

Buxiax 0cHOBHOTO MaTepiaty J0CTiKeHHS.
Binomo, mo 6peHArHT — 1€ iSUTBHICTH 31 CTBOPCH-
HSI TPUBAJOl MPUXHUIBHOCTI JI0 TOBapy Ha OCHOBI
CITITBHOTO BIJIMBY Ha CIIOKWBada PEKIaMHHX
MOBiJOMJIEHb, TOPTiBEILHOT MapKu, IMaKyBaHHS,

po3gin

MaTepiaiiB I CTHMYIIOBaHHS 30yTy Ta IHIIHX
eJIEeMEeHTIB KOMYyHiKallii, 00’€1HaHUX IEBHOIO
ineero Ta (ipMOBUM O(QOPMIICHHSIM, SIKi BUOKPEM-
JIIOIOTH TOBAp cepeJl KOHKYPEHTIB i CTBOPIOIOTH
fforo o6pa3. bpeHnuHT 00’ €qHY€e TBOPYI 3yCHIUIA
MapKeTOJIOTiB, PEeKJIaMHOI Ta KOHCAJTHHTOBOI
areHIiii, ToproBux ¢ipM i MOCepeTHNKIB y MIHPO-
KOMacImTaOHOMY BILTHBI Ha CBiJIOMICTh CIIOJKHBa4Ya
OpeHA-IMiJ)Ky — NepcoHi(piKoOBaHOTO IO3UTHB-
HOTro 00pa3y TOProBesIbHOI MapKH Ha OCHOBI Ha-
YKOBO OOTPYHTOBAHHWX BHUCHOBKIB MapKETHHTOBHUX
JIOCIIKEHD.

Ha Bigminy Big mpoaykTy OpeHAMHT HeE
CTBOPIOETHCSI Ha BUPOOHMITBI, BiH (popMyeThCs
Ta ICHy€ y CBIJJOMOCTI CIIO)KMBadyiB, 3a0e3neuyro-
Yy eMOI[IWHUHN 3B 30K MiXK IXHIM CHOPHAHATTIM
i pyHKIIiOHANMBHICTIO TPOAYKTY. bpenauar — me
«Habip pearbHuX 1 BIpTyaJbHHUX TYMOK, BUPAXCHUX
Y TOPTiBebHII MapIli, SIKUH, SKIIIO HAM MTPABHUIIEHO
KepyBaTH, CTBOPIOE BIUIUB 1 BapTiCTH) [2].

Bpenag — mne mocuinmoBHuU HaOip
(YHKIIOHATBHUX, €MOLIHHUX, MCUXOJOTTYHHX 1
COIaTBPHAUX OOITHOK HITFOBOMY CIIOKHBAUEBI, SIKi
€ JUI HBOTO YHIKJIBHUMHM ¥ 3HAYyIINMH 1 IIOHAH-
Kpalie BiMoBigaloTh ioro morpedam [8].

CyuacHa OpeHIMHIoBa AisUIBHICTD B paMKax
iHycTpii MOAM Ha TepeHax YKpaiHU € JOCTaTHbO
PO3BHHYTOIO, IIPOTE HEMA€E YITKOTO aJITOPUTMY
Iif A1 CTBOPEHHS 1 MPOCYBAaHHS OpPEeHIy MOIHO-
T0 OASTY B Cy4acHUX yMoBax. MosmHi OpeHIu B
VYkpaiHi poCyBaloThCs 3A€0LIBIIOTO 32 PaXyHOK
BTpATH MO3UIIH IHIIMX KOHKYPEHTHHX OpeHiB, a
HE 32 paxyHOK SIKOCT1 HOBHX 1JIeH, 1110 € HETaTUBHUM
YUHHHUKOM. J[)11 3a0e3neueH s B/1aJ10i OpeHANHIOBOT
IisUTBHOCTI YKpaiHCHKAM AHM3aiiHepaM MOTpiOHO
BHBYATH HE JIMIIE CBITOBI TEHICHIIl, a i BPaxoBy-
BaTH MEHTAJTITET CIIOXKUBAYiB, OIIHIOBATH IJIATIKHY
CIPOMOXKHICTB Ta OaykaHHS MOKYIIIB. AJKe Herpa-
BWJIBHE [TO3UIIOHYBaHHS OpeH/y Ha PUHKY BiJUIIKYy€
CIO)KUBA4iB, IPU3BOUTH IO BTPATH IMOTEHIIHHUX
TTOKYTIIIIB, SKi OOMPAIOTh «IHIIHHA TIEPEBIpEHUI PO-
KaMH{ TOBap» 3aMiCTh TOTO, 00 cTIpoOyBaTH MOCHh
HOBE.

Ha ocHOBI aHai3y KIIIOYOBUX MOHSATH OpeHIY
Ta OpEHIUHTY, eTalliB CTBOPEHHS OpeH 1y BiIIOBITHO
JI0 TOTped CHOXKUBa4a Ta PUHKOBUX YMOB, a TAKOX
IHIIIAX B3a€EMOIOB A3aHUX YMHHHUKIB I[OI0 CTBO-
peHHs OpeHay BU3HAYEHO KIIOYOBI O3HAKH, IO
HEOOXimHI U TOOYAOBH TOTO UM iHIIOTO OpeHAY,
BU3HAYEHO KJIFOYOBI aCHEKTH BJIAJIOI OpEHIMHTOBOT
IISUIBHOCTI.

Koxxen Openn mae meBHiI arpubytn —
¢dyHKIIOHATRHI 00 eMOIIiiHI acoIiamii, PUCBOEH]
OpeHIy MOKYMNISIMH i MOTCHIIHHUMH KITiI€HTaMH.
ATtpubyTn OpeHAy MOXYTH OYTH SK NMO3UTHUB-
HUMH, TaK 1 HEraTUBHHMHM, MOXYTh MaTH Pi3HY
CUITy 1 BaKJIUBICTb JUISL PI3HUX CEIMEHTIB PUHKY.
Bci arpubytu OpeHay B CyKyHmHOCTI CKjana-
I0Th iHAUBinyanbHiCTE OpeHny (brand identity).
InauBigyansHiCT, OpeHIY BHpakae Te, IO MOBH-
HEH O3HadaTH OpeH]I, 1 € TIEBHOIO JIOBIOCTPOKOBOIO
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Konueniis HOBOro mpoayKTy

Konuenuis crioknBaya

KoHuenuis po3poOku Kar040BUX ifeil OpeHay

Konnernmist koMruiexcHoi ineHTH}IKaLi] MOAHOTO OpeHITy

Puc. 1. Emanu cmeopenus 6pendy

OOIITHKOIO CIIOKUBA4YaM BiJl PO3POOHHKIB OpeHy.

VY KkoKE€H KOHKPETHHH MOMEHT Oynb-sKHi OpeHn

Mae€ MeBHUHN iMiJK — yHIKaIbHHUIA Ha0ip acoriarlii,

SIKi 3apa3 3HAXOIATHCSA B MyMKaxX CroxuBadiB. I1i

acorriamii BUpa)xaroTh Te, 10 03Ha4Yae OpeH[ came

3apa3 Ha JIaHWH Tepio] Yacy i B JaHWX COLiaJIbHUX
yMoBax. 30Kpema, iMifK OpeHy Moxe chopMyBaTn
pekJiaMHa KaMIIaHisl.

IIpodecitinuii OpeHaUHT — I1e 6araToCcTpyK-
TYpHHH, OOTPYHTOBAaHWH, BUBIpEHUH 1 KOHTPOIHO-
BaHU KOMILIEKC 31 CTBOPEHHS TOPTOBEIHHOI MapKH
a00 OpeHty, po3po0Li TM3aliHy YIaKOBKH, PEKIAMHOT
apryMeHTallil, POBEICHHIO aKIiH i3 CTUMYIIIOBAHHS
30yTy, TOOTO BUKOPUCTAHHS BCHOI'O apCeHAITy Map-
KETHHTOBHX 3aC00iB KOMYHIKAaTHUBHOTO BIUIMBY Ha
criokuBaga [3].

OCHOBHHMMH eTaraMu OpEHIHNHTY €:

* aHaJII3 PUHKOBOI CUTYaIlil, IIJIbOBOI ayAuTOpii (110-
TOYHOTO CTaHy OpEHLy, SIKILO BiH B)KE CTBOPEHHI);

* nia"nyBaHHA (QopMyJarOBaHHS CyTi OpeHny,
MO3HIIOHYBaHHS; PO3p0OOKa cTpaTerii yrpaBIiHHA
OpeHoM);

* po3pobka OpeH Iy (CTBOPEHHS CUCTEMH Bi3yalTbHOT
Ta BepOanbHOi ineHTHdiKanii; po3podka OpeHa-
IMIiJ)Ky; CTBOPEHHS KOMILIEKTY AOKYMEHTIB
Openay);

* MpOCyBaHH:] OpeHIy (BUKOPHCTAHHS iHTETPOBAHIX
MapKETUHTOBHX KOMYHIKaIliii JJIsi CTBOPEHHS
MIITHUX BiTHOCHH MiK CIO)KHBadaMK Ta OpEHIOM);

* MOHITOpPHMHTI OpeH[y i oLliHKa e()eKTUBHOCTI HiM.

Came ToMy JUIsl BAAJIOTO OpPEHIMHTY OTPiIOHO
BMITH pO3Mi3HATH CYTHICTh OpeHy, ApaiiBep OpeHIy
(ToOTO, TaK 3BAHUI MOTHUBATOP), METY OpEHITY, JICTCH-
Ity 6pesay (icTopito), XapaKTepUCTHUKH BiIMiHHOCTEH
OpeH1y, MO3UIIIOHYBaHHs OpeHay, HOTO XapakTep,
NPUYMHK JI0BipH 10 OpeHny crnoxuBaviB. Harmpu-
KJIaJi, CBITOBI qU3alHEpPCHhKiI KOMIaHil B SKOCTI
OpeHI-IMiJKy 4acTO BHKOPHCTOBYIOTH 0COOM
BiJOMUX 0COOMCTOCTEH: aKTpUC, TOM-MOAeNeH i
3ipok mIoy-06i3Hecy.

IIpouec cTBopenHs OpeHay y chepi monu
MO’KHa PO3ZUIMTH Ha €TaIld, IPH LLOMY KJIIOUOBUM
MOHATTAM € KoHuenuis (puc. 1). Ha nepmomy erari
CTBOPIOETHCSI KOHLEIIiSt HOBOTO MPOJYKTY (015~
Ty, akcecyapiB TOIIO), 3aKJIAIa€THCA MOXIHUBICT
3aIUTIB CIIOXKHBAYiB CTOCOBHO iX MOTPeO, MIIIAXOM
AQHKETYBaHHS, MOCTIHKCHHS MEHTATITETy TOIIO.

Ha npyromy erari BinOyBa€eThCs aHaIIi3 IPUXOBAHUX
OaxxaHp 1 MOTped CHOXKHMBaUiB, OCOONUBOCTEH 1X
MOBEJIIHKH, a TAKOX MIHHOCTEH i KOHKPETU3YEThCS
00pa3 crioxkuBayva. Jlaii CTBOPIOETHCS, BIIACHE, cCaMa
KOHIICTIIis OpeHay, HOro KIIFOYOBI ifel, a Takox
BIZIMIHHOCTI BiJ] KOHKYpytouux OpenniB. Hanpukinii

PO3pOOISAETHCS KOMIUIEKCHA 11eHTHDIKALiSI MOIHOTO

OpeHay, TOOTO HOro KOMyHIKaTUBHA, Bi3yasbHa, CO-

HOpHA Ta 1HIII CKIIA/IOBI.

CTBOpeHHs OpeHIIB OAATY HOB’si3aHE 3
MOCTIHHOK JOCIITHUI[BKOIW MisUTbHICTIO. BoHa
CHpsIMOBaHA HAa BUSBICHHS NMPUXOBAHUX Oa)KaHb,
a TAKOX SIBHUX CIIOXHBYUX MOTPEO 1 OYiKyBaHb,
BIITIOBIJTHO JI0 SIKUX PO3POOJSIOTHCS €ICMEHTH
OpeHy — CyTHICTBh OpeHy, HOTO IHANBITyalIbHICTD,
[IHHOCTI, IepeBary i aTpudyTH.

Ha nymxy M. Tanreiita: «bpennunr — ue
(habpuka 3 BupoOHHIITBA OaxkaHby» [9]. Yemix Tomy
YH IHIIOMY MOJTHOMY OpeH/Ty 3a0e31edye He CTiIbKU
BUTOTOBIICHHH ITiJ] [i€F0 MAPKOO OJIAT, CKUIBKH art-
Mocdepa HaBKOJIO HBOTO. | mpocyBaHHs OpeHIy —
1€ BCHOT'0 JIMIIIE BMiHHS CKJIACTHU TapHY iCTOpito, sSKa
4ac Bijl 4acy HEPEIHUCY€EThCS, a CIIOKHUBAUl CTAIOTh
HepcoHakaMu L€l icTopil.

VY3aranpHIOIOUYN CKa3aHe BUIIE, MOXKHA JIWTH
JI0 BUCHOBKY, IO 3aJJIs MPOCYBAaHHSI MOJHOTO
Openny 3anyueHHs PR-3aco0iB Ta pekiamu HE €
OJJHO3HAYHOIO 3allOPYKOI0 yCIIixy OpeHny. Yemix
OpeHay MOXXHA TepeA0aYUTH KEPYIOUUCh HU3KOIO
MPUHIIHITIB:

* HASBHICTH KPCATUBHOTO 3aIyMY;

* JIOCKOHAJIICTh 200 HOBMU3HA TEXHIUYHHX PILLICHB;

* KpeaTHBHICTh MPOCYBaHHSI OpeHAy (HEe3BHYHA
ines) ;

* 3aJIy4eHHS JIO CIIiBIpani MUTLIB, GoTorpadiB —
SIK YMHHUKIB JJI1 HATXHCHHS Ta MOMYJISpU3amii
OpeHny;

* 3aJyYCHHs BEJUKOi MACH IPOIIIOBOTO CKBIBAJICHTY
JUTS. IPUTIIBUIIICHHS TTOMYJISpU3allii OpeHIy;

* BU3HAHHSI OpPEHIY 3a PaxyHOK I[ITKOBUTOI
BHUHAXIJHOCTI, [0 TIepea0dayae BUSHAHHS B HU3II
KOHKYPCIB;

* BMIHHS [TOE€JHAHHS BIAJIUX TBOPYHX, MAPKCTHH-
TOBUX, KOMYHIKAI[ifHUX, CKOHOMIYHHUX TOIIO
YHHHUKIB 1151 3a0e3neueHHs cTabimizamnii OpeHy
B IHAYCTPIi MOJIH TOIIIO.



po3gin

IpocyBanHs OpeHmy

v v
Piunnii PR-nnan KomyHnikauiiiHa ctpateris
J
v v
CTUMYIIOBaHHS MPOJAXKiB [HTepHeT-iHCTpYMEHTH
v v
PR-3axonmn HecrannapTtHi iHCTpyMeHTH

v
[Tpsimuii MapKeTUHT

Puc. 2. Emanu ma wnaxu npocyeanus openoy

Buxoz1s19u 3 11bOT0, MOXKHA CKA3aTH, 10 BMiHHS
JM3aifHepa BTUTUTH B )KUTTS CBOT TBOPYI 1]1e1 IUITXOM
CTBOpPEHHS OZSTY Ta aKkcecyapiB, TOOTO MPOAYKIIii,
HE € TOJIOBHUM YMHHHUKOM JUISl CTBOPEHHS OpeHy
Ta 3a0e3I1eueHH 0T0 JKUTTEaIsIIbHOCTI. HeoOxigHa
11e KoMaH/a (haxiBIiB, sIKa CTBOPUTH OPEH]T MOIHOTO
OJIATY 1 3p0o0OUTH HOTo ycminrHuM. KiTrouoBi ckitaioBi
MPOCYBaHHs OpeHTy HaJaHO Ha pUC. 2.

Y po60Ti BUKOHAHO TIOPIBHSIBHY XapaKTepH-
CTHKY CBITOBHUX 1 BITYM3HSHHUX OPEHIIB MOIHOTO
omATy. SIk MeTomonoriuny 0a3y TOCIiIKEHHS BUKO-
PHUCTaHO 3arajJbHOHAYKOBI METOIHM PETPOCICKTHB-
HOTO, CHCTEMHO-(DYHKI[IOHAJILHOT'O, TIOPiBHSJIBHOTO
aHai3y, a TAKOXK METOIH MOJICITFOBAHHS 1 TPOTHO3Y-
BaHHSI, CIIEHAPHOTO ITi TXO/Y, EKOHOMIKO-CTaTHCTHYHI
MeTou 300py 1 00poOKH iHpOopMAITii.

Jns naHoi MOpiBHSUIBHOT XapaKTePUCTUKH
00paHo CBITOBI Ta BITYM3HSHI OPEHIM, KEPYIOUNCH
NPUHIHIIAMU MiA00PY 33 KPUTEPISIMU OIS PHOCTI,
JIOCKOHAJIOCT1, KPEaTUBHOCTI, PIBHIX 3HAUYUMOCTI
OpeHIy Ha CBITOBOMY piBHI, a TaKOX 3a PiBHEM
PO3BUTKY OpeHIy: 4iTKO chopMOBaHOTO OpeHAy i
OpeH.Ty, 110 JINIIIe BUXOIUTh Ha CBITOBUI PUHOK.

JI3ist HOCIiPKESHHS CBITOBUX OPEH/IIB B3STO TPH
abcouroTHO pi3Hi OpeHny, a came, Nike, Alexander
McQueen, Vivienne Westwood. JIns moCHiKeHHS
BITYM3HAHUX OpPEHIIB [0 yBaru B3sTO OpeHIU:
VORONIN, LAKE (KAMENSKAKONONOVA),
LITKOVSKAYA, ZALEVSKIY, PODOLYAN, Oxcana
Kapapancweka, ANNA K, NAI LU-NA Ta inmmi. Pos-
DSIATHCH Taki (aKTOpH JOCHIIKyBaHUX OpEHIIB
MOJIHOTO OJISITY: KpaiHa MMOXO/KEHHS; Yac iCHyBaHHS
OpeHIy Ha PUHKY MOJMW; €Tallid PO3BUTKY OpEHIY;
YUHHUK MOMyJIspu3allii OpeHaa; miiboBa ayauTopist
(cnoxxuBay); KOHIEMIIisI OpeHay; GpiHaHcoBa isb-
HICTh, PE3yJbTaTH, MPOJAXK; KOHKYPCHTH OpeHIY;
MaifiOyTHI KPOKHU IIOJO0 MMOJANBIIOTO PO3BUTKY
OpeHmy.

Ha ocHOBI IOpiBHSJILHOTO aHAJi3y 3p00JIeHO
BUCHOBOK, 1110 KOXKeH JIn3aiiHep 3 HaBeACHHX BHIIIE,
BHUPI3HAETHCS KapAMHAIHHO iHITUM CIIOCOO0M TIpO-
CYBaHHsI CBOTO OpEHIy Ha BEPIIWHY CIABH, TOMY
MOKHA BUJIIJIUTH KijlbKa 0a30BUX YMHHMKIB, SIKi MO-

KYTh BUBECTH JM3aiiHepa Ta OPEeH Y MOJIHY CBITOBY

IH/IyCTpilO, a caMe:

* BaroBe 3aJy4eHHs KOIITIB JJIsi CTBOPEHHS Ta PO3-
BUTKY OpeHny (MaTepianbHAN BKIAN);

e Bajil 3HaHOMCTBA, IO € YHHHUKOM IIBHIKOT
MOMYJISIPU3Allii Ta 3HAWJCHHS IUISAXIB J0 MPOCY-
BaHHs OpeH/Iy Ha pUHKY MOJIH;

* HamoJIeTJIMBa JAOBTOpPiYHA Mpais BiJ caMo-
ro MOYarKy A0 AOCSATHEHHS YCIiXy, HUISIXOM
MIJIECTIPAMOBAHOCTI Ta YiTKOTO MOCTYIIOBOTO
BTiJIEHHS TBOPYOTO IMOTEHIIaly nu3aiHepa B
KOJICKIII Ta CTBOPEHHS HA OCHOBI HUX OpeHy;

* IHHOBAIIIHICTB MiJXOMY /10 TEXHIYHUX, KOHCTPYK-
TOPCHKUX PillicHb, OAYCHHS Ta BTUICHHS B )KUTTS
KapJIWHAJIbHOTO HOBOTO Pa3oM i3 MOEIHAHHSIM
YMIHHS BTPUMATHUCH B Iill «CTHXID»;

* CTBOPEHHS OpeH Ty Ha OCHOBI YiTKO1 KOOPIMHOBAHOT
npai psay GaxiBiiB, 10 CTaBISATD 38 METY TIepes
c00010 HE CTIJIbKM TBOPYY AISUIBHICTB SIK ITEPILIO-
YEProRy, a i OTpUMaHHs IPUOYTKY;

* 3acHyBaHHS OpeHy i3 IepIIOYepProBOI0 YaCTKOO
MapKEeTHHTOBOI JisIIbHOCTI Ta BUKOPUCTAHHIM
MO3WIIIH TUTAHYBaHHS BAAJIOTO OPEHIUHTY;

* CIIOHCOPCTBO y PO3BUTOK OpEHIy LUISXOM II0-
JIaJIbIIIOr0 KOMEPIIIHHOTO PO3AiJIeHHS NPUOYTKY;

* CTBOPCHHS «JIETCHAU OpeHIYy», SKa YiTKO
HiITPUMYBAaTUMEThCSl Ta 320X04yBaTUMEThHCS
BIPOJZIOBXK 0ararhbox pOKiB (IMTHHA-IU3aHHED,
HEHMOBIpHHH IIISX Yepe3 HEPO3YMIHHS 0
CBITOBOTO BHU3HaHHS) TOLIO.

Buxonsum i3 mociigykKeHHS CBITOBHX Ta
BITYM3HSHUX OpEHIB, MOXKHA 3ayBa)KUTH YiTKUH
B32€MO3B’ 130K M’k YNHHUKAMU CTaHOBJICHHS OpeH-
ny (puc. 3).

Be3yMoBHO, yKpaiHCBKI AM3aifHEPH y CBOIH
TBOPUYOCTI 3al03UYYIOTH TBOPYi Ta KOMEpLiitHi
pimeHHs1 OLIBII BiIOMUX 3apyODKHMX AM3alHEPIB,
IO € pallioHATEHUM JJIs TOJIIIICHHS TX TBOPYOCTI.
MoHa TpOCHiAKyBaTH, M0 KOHIENTYyalbHi
MOYJIMBOCTI TOTO UM 1HIIOTO OpeHIy MOXKYTh Iepe-
BEpUIyBaTH HOro MOXJIMBOCTI HIONO MPOCYBaHHS,
aje iX MOXKHa JJOMOTTHCh, 3alIO3UYHBIIN Y KOHKY-
peHTa.
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Puc. 3. Yunnuku po3pobku i npocysants Ou3aiHepcbKoeo 6peHoy 8 YM0o8ax CyyacHoi ykpaincvkoi fashion-indycmpii

CporonHi ykpaiHChbKiI OpeHAM HE MOXKHa
palioHalbHO MOPIBHIOBATH i3 CBITOBUMH, aJKe
BOHHM 3HAYHO TPOTPAIOTH IM 332 9acOM PO3BUTKY,
MapKETHHTOBOIO TiSUTBHICTIO, 3aTy9€HHIM BEIHKHUX
MarepiaJoBKIaJeHb, BnanuMu PR-3axomamu ta
Oe3rocepeHIMI IUIIXaMH TIOIyJIsIpu3aLii OpeHmy,
0 JTO3BOJISIFOTh MOMY 3HAYHO INBH/IIC OKYITUTH
cebe. [Ipore He MOXXHA CKa3aTH, MO IHAYCTPId
YKpaiHChKOI MOJIM CHOTOAHI HE MOXE TIpencTa-
BHTH KOIHOTO OpEHIy, IO MOXe OyTH SCKpaBHM
MPUKIAOM TOYaTKOBOTO PO3BUTKY BHU3HAHOTO
cBiTOoBOrO Openny. Tak, Ha UUIAXy BU3HAHHS Ta
MOMYJISIPU3aIii 32 MeKaMH YKpaiHu ChOTONHI MPo-
BaJsTh CBOIO TBOPYY IisUTbHICTH HH3Ka OPEHIIB,
cepexn HuX 1 pocuimxkyBaHui: LITKOVSKAYA,
LAKE (KAMENSKAKONONOVA) [6; 7] Ta iHmi.
SIckpaBUM MPHKIIAJIOM BUXOIY Ha CBITOBUI PHHOK
YKpaiHCBKOTO OpeHAy € BepllnHa KIACUYHOTO
CTHJIIO Ta KOHCTPYKTHBI3MY — Openn VORONIN.
Crenndika OpeH Iy HE piBHIETHCS 13 YKOTHOFO 1HIIOIO
CBITOBOIO, IO € OE3MOCcePEaHIM YUHHUKOM CBITOBOTO
BHU3HAHHS.

YkpaiHcbka MOJia pOOUTE KPOKH J10 YCITIIITHOCTI,
MPOTE HE BUCTAYAE HE CTUTHKU BMUIAX TaJTAHOBUTHX
JU3aifHepiB, K yCIimHOT KoMaHau (axiBmiB, 1o
BHUBEAYTh OpPEHJ Ha CBITOBHI PHHOK, BPaXOBYIOUH
PpO3pOoOKy BAaIOl KOHIIETITYTbHOT 17161, MIIAXy Tpo-
cyBaHHsI OpeH.y, HOTO MOMyJIsIpr3aIlii, BTpIMaHHI
HA PUHKY, MOXKIIUBOTO 3aTYYCHHS PeOPECHIMHIOBOL
IUSUTBHOCTI TOILO, YOTO BXKE JOCATIIN POBIIHI MOITHI
KOMaH]T! CBITY.

3arasom, aHaJIi3yl0uu Cy4acHUI CTaH MOJTHUX
OpenniB B YkpaiHi, 04eBHAHO, IO fashion-THAyCTPis
me AyXe MOoJoJa W 3HaXOIUTHCSA Ha MOYATKO-
BHUX CTaJliIX CBOTO PO3BHUTKY. Ta 1e He o3HaKa ii
BIZICyTHOCTI, I1e 03HAYa€ MEPCIEKTHBH 1l Oi3HECY
B MaiiOy THOMY, aJ[Ke Hillll B JaHOMY HaIpsIMKY BCe
IIe He 3aifHATi. 3a yMOB cTalimizamii MoJiTHIHOTO
Ta KOHOMIYHOTO JKHTTS KpaiHHM, LSl Taly3b CTaHe
JOCHTb KOHKYPEHTOCIIPOMOXXHOIO.

BucHoBKH. 3Ha9yITICTh JAHOTO JOCTiIHKEHHS
00yMOBJICHA PO3IIUPEHHSIM 1 OIINOIEHHSM Teope-
THUYHHX BIIOMOCTEW MPO MOHSTTS «OPEHIMHI», L0
JIO3BOJIMJIO CTBOPUTH HOBI NEPCIEKTHBHI Moaei
PO3pOOKH OpEeHITy MOTHOTO OITY 3 ypaxXyBaHHIM
cnenniku ykpaiHCcbKoi iHOycTpii Moan. Ha ocHOBI
MPOBENCHNUX NOCTIPKeHb BU3HAYEHO COIliajbHi i
TEXHOJIOTIYHI acleKTH 1MoOyI0BH OpeH/y, MPUHIIN-
I YCHIMIHOCTI OpeH[y, a TaKOX €Tall PO3pPOOKH
1 pO3BUTKY OpeHIy, y TOMY YHCIIi 3 ypaxyBaHHSIM
MOJKJIMBOCTEN YKPaiHCBKOTO PUHKY MOJIHOTO OJATY.

BuzHaveHo, 1o came Bpayia cTpareris mpo-
CyBaHHS OpeHIy Ha PHHKY MOIM JI03BOJHTH HOMY
He JIMIIE 3aJIMIINTH 110331y cebe KOHKYPEHTIB, a i
JOCSITTH BIIAJIOTO IIO3UIIIOHY BaHHS OpeHy y cepea-
OBHIII CIIOXKHMBAYa, 1[0 € KIIOUYOBHM YHHHHKOM Yy
npocyBaHHI OpeHny. CTUMYITIOBaHHS TIPOCYBaHHS
Openny nependadae mepeaycimM 3aXoau, Mo CIpsIMO-
BYIOTBCS Ha 320€3MeYeHHS IPOAaXy TOBapiB OpeH.y.
[IpoBeneHoO MOPIBHIIBLHY XapaKTEPUCTHKY yKpaiH-
CBKHX 1 CBITOBHX OpEHIB MOIHOIO OAATY, HaJJaHO
ix omnwmc, iCTOpil0 iX CTBOPEHHS 1 MOJHI KOJEKIIi.



BcranoBneHo, 1o OpeHAWHT AJIs OpraHi3allii, 1o
(yHKIIOHYIOTE Y cdepi MOAH, BIIPI3HAETHCS OCO-
O0muBOIO crienudikor, TOMY ISl MPEACTABICHHS
JUSUTBHOCTI OpraHi3aiii HeoOXiIHO TOBOPHTH i3 CIO-
JKMBa4eM Ha MOBI 1€aIbHUX 00’ €KTIB, 1IMIIHKEBHX
ninHoctel. KoHKypeHItist Ha piBHI i11eH, eMoIrii i 00-
pasiB, ycmix ToMy abo iHImoMy OpeHy 3apa3 3a0e3-
MIEYy€ HE CTUTBKH OJIAT, IO BUITYCKAETHCS 1] €0
MapKOI0, CKIJIbKH arMocdepa TOBKOJIa HbOTO, MPH
[bOMY OCHOBHOKO TAKTHUKOI MPOCYBaHHS fashion-
OpeHIIB € KOMIUIEKC MEpUYaHIai3MHTOBHUX 3aXOIiB.

IlepcneKTUBH MOAAJBIINX AOCTiIKEHb.
PesynbraTil mocmimkeHb OyIyTh BUKOPUCTaHI MPH
PpO3po0Ii METONUYHUX PEKOMCH AL 1 HABYAITbHUX
MOCIOHUKIB AJIsL CTYJEHTIB crieniaabHocTi «Moje-
JIIOBaHHS, KOHCTPYIOBAHHS Ta XYJOXKHE 03100ICHHS
BUPOOIB JIETKOT MPOMHCIOBOCTI» Il BUBUCHHS
JUCITUTLITIH, TIOB’ I3aHUX 3 TEOPI€I0 1 TPAKTHKOIO PO3-
poOku 6penmy MomHOTO osTy. KpiM TOTO, TpOBeIeH]
JIOCIIDKCHHSI CTaJIM OCHOBOKO PO3POOKH MOJIOJIOTO
yKpaiHChKoTO u3aiiHepebKoro Openny « FROLOV»,
kostekuii sxoro Oynu mpencrasieni Ha Ukrainian
fashion week y 2014-2015 poxkax.
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